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TO:  INVITED PARTICIPANTS 
 
The attached materials contain the instructions and forms for preparing your input to the 19th annual 
edition of the Wine Industry Compensation Survey.  Last year’s edition of the survey contained data from 
212 companies.  Data was submitted on 289 jobs, with over 11,356 individual employee pay rates.   
 
NEW THIS YEAR   New Results Options:  You now have three access reporting options all available with 
full-year access through Data Central.   
 
KEY SURVEY FEATURES . . . Individual Employee Data Collection, Extensive Editing and Validating of 
Data, Aggregate Data Reporting, Compensation Policies and Practices, Analysis of Executive Positions, Full 
Protection of your Sensitive and Confidential data, Web Page at www.wmgnet.com, Data Breakouts by 
Case Volume, Geographic Area, and National Sales Level. 
 
ANNUAL PARTICIPANTS/JOB MATCHING MEETING . . . We invite you to attend a NO COST, NO 
OBLIGATION Annual Participants/Job Matching Meeting.  The agenda will include a Job Matching session, 
trend analysis and a presentation by Brooke Green of Presidio Pay. Potential participants, as well as 
previous participants, are encouraged to attend. 

 
Annual Participants/Job Matching Meeting 

Napa Valley Marriott 
3425 Solano Avenue, Napa 94558 

January 12, 2010 
9:00 am to 4:00 pm 

 
SURVEY SCHEDULE . . . The survey schedule calls for submission of your input to us by February 12, 
2010, with distribution of the Final Report in April.   
 
PARTICIPATION FEES . . . The participation fee is determined by your annual case production volume 
and the type of report results you choose.  Several discounts are available, see the “Survey Discounts” 
information. 
 
PARTICIPANTS ONLY . . . Final Reports from the survey are NOT AVAILABLE TO NON-PARTICIPANTS.  
In order to receive the results of this survey, you must be a participant. 
 
DATA VALIDITY AND RELIABILITY . . . All data submitted to the survey is checked both manually by 
experienced compensation professionals and by a series of computer edits prior to being accepted to the 
database.  Reports will not be produced where data from less than 5 companies and 5 employees are 
involved, providing added protection to your information.  Additionally, data is restricted so no one 
company can represent more than 1/3 of the data in any given job. 
 
We would like to thank the members of the 2010 Advisory Board for their support and assistance.  Should 
you have any questions, please contact me by e-mail at donnab@wmgnet.com or by phone at 408/399-
4900  x228. 
 
 
 
Donna Bowman PHR 
Survey Manager 
donnab@wmgnet.com 
 
 

 



 
 

2 

 

 W INE 2010 

  WINE INDUSTRY 
COMPENSATION SURVEY 

Table of Contents 
 

Section Page  
 
Survey Schedule                                                                                                        3 
  
Discounts                                                                                                                 3 
  
Results Options and Participation Fees                                                                         4 

  
New Jobs for 2010                                                                                                     6 

  
Policy Central                                                                                                            7 

  
Previous Participants                                                                                                  8 

  
Data Confidentiality and Security                                                                                9 

  
Data Reporting Instructions                                                                                      10 

  
Data Element Definitions                                                                                          11 

  
Record Layout Specifications                                                                                     14 

  
Survey Job List                                                                                                        15 

Job Descriptions  
Executive                                                                                                                20 

  
Administrative/Clerical Support                                                                                  23 

  
Human Resources                                                                                                    27 

  
Marketing/Sales                                                                                                       31 

  
Finance/Accounting                                                                                                  43 

  
Purchasing                                                                                                              49 

 
Warehouse/Distribution                                                                                            52 

  
Information Technology                                                                                            59 

  
Facilities/Maintenance                                                                                              62 

  
Vineyard/Winery Operations                                                                                      71 

  
Winery Operations                                                                                                   79 

  
Hospitality                                                                                                               89 

 
Seasonal Positions                                                                                                   97 

 



 
 

3 

 

 W INE 2010 

  WINE INDUSTRY 
COMPENSATION SURVEY 

SURVEY SCHEDULE 
 
Our schedule calls for the production and distribution of this year’s survey in April 2010.  In order to meet this output 
schedule, it is extremely important for you to submit your information to us as soon as possible, so we may audit and verify 
your entries, and have ample time to clarify any data or policy questions with you.  Final Reports will be produced on a FIFO 
(first in - first out) basis.  The earlier you submit your data, the earlier you will be placed in the production cycle. 
 

December 2009 Distribution of input materials 
December 31, 2009 PolicyCentral™ Topic Update due - $150 discount 

January 12, 2010 Survey Participant Meeting* 
February 1, 2010 Effective Date of Survey Data 

February 12, 2010 Deadline for submission of input data to Western Management Group 
February – April 2010 Data verification and report production 

April 2010 Distribution of Final Report to participants 
 

*Please join us for a free, no-obligation meeting for companies considering participation.  This year the meeting will be held 
on Tuesday January 12, 2010, 9:00 am-4:00 pm at the Napa Valley Marriott, 3425 Solano Avenue, Napa, 
94558.  Lunch will be provided.   

 
DISCOUNTS 

 
YOU CAN EARN SIGNIFICANT DISCOUNTS on your 2010 Wine Industry Compensation survey fees!  Western 
Management Group is offering the following discounts: 
 
$100.00 EARLY ORDER DISCOUNT:  Submit your report order when you submit your data and qualify for the early 

order discount. 
 
$150.00  PolicyCentral UPDATE:  Update your company’s information in PolicyCentral, Western Management Group’s 

online policies and practices service. The “Core Topics” are mandatory for all participants. Over 100 topics are 
covered, but you only need to update the core topics by December 31, 2009 in order to qualify for the on time 
discount.  For the list of required topics refer to page 7, or log onto PolicyCentral at www.wmgnet.com.  
Updates must be completed by December 31, 2009 in order to qualify for the discount. 

 
$200.00 NEW PARTICIPANT REFERRALS:  For each new participant you bring to the survey, we will credit both you 

and your referral with a $200.00 discount off of your normal survey fees.  
 
$75.00 REPEAT PARTICIPANT REWARD:  To show our appreciation for your continued participation, companies that 

participated in Wine Industry Compensation last year will receive a $75.00 discount on their 2010 survey. 
 
$150.00 ANNUAL PARTICIPANTS/JOB MATCHING MEETING:  Attend the Annual Participants/Job Matching 

Meeting on January 12, 2010 at the Napa Valley Marriott and receive a $150.00 discount. 

http://www.wmgnet.com/
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SURVEY RESULTS – DataCentral® SUBSCRIPTION LEVELS 
 
There are three levels of results access available depending on your needs…whether you only need the basic Standard Report 
in PDF or XLS format covering all of the participants and all of the jobs, or complex reporting “drill-down” capabilities.  
Regardless of the level chosen, all participants will receive a FULL YEAR of 24x7 access to DataCentral® to download your 
reports online, and get immediate results.  You may also upgrade from at anytime during the year to a higher-level of 
subscription, should your needs change.  All three levels described below will provide the analyses in both PDF and XLS 
Formats. 
 
 STANDARD REPORT OPTION 
 

Download the full survey Standard Report which contains ALL data from ALL participants.  Your data is included in the 
computation of job data statistics and totals.  Available in both Adobe Acrobat and Excel formats, at no additional cost.   

 
 Job Descriptions:  Uploadable job descriptions in Excel, Word and Adobe Acrobat are also provided at no additional 

cost. 
 Summary Report:  Displays the employee weighted or simple average of each pay element for each survey job. 
 Detail Report:  For each survey job, displays employee weighted averages, simple averages and percentile data for 

each pay element as well as base-to-bonus earnings mix data, and number of employees reported to each FLSA 
Status and Job Match Level.   

 Breakout Report:  For each survey job, displays averages of each pay element broken out by Product Sector, 
Geographic Area and Revenue. 

 Downloadable Excel Report:  Provides a job-by-job spreadsheet report with all of the major statistics and pay 
elements laid out in a readily uploadable format for third party analysis software. 

 
 COMPARISON REPORT OPTION 
 

With the Comparison Report Option, your data and comparison statistics are displayed separately, and you may choose to 
include or exclude your own data from the market results calculations, plus the you have the ability to filter and compare 
your data to ALL data from ALL participants, or a Geographic area, or Industry of your choice. 
 
Includes all of the above reports from the Standard level PLUS  
 
 Market Comparison Report:  The Market Comparison Report displays how your company compares to the market 

in graphic and tabular formats. 
 
 CUSTOM REPORT OPTION 
 

The Custom Report Option offers detailed and full customized reporting capability.  Ideal for participants who need 
reports based on a selected set of participants or to meet specific scoping criteria.  You have complete control and 
flexibility in defining your own reports.   
 
 Company Selections 
 Company Size by Revenue or Employment 
 Case Production Levels 
 Geographic Area: Region/State/Metro Area 
 Data Elements and Statistics Calculations 

 Custom Percentiles 
 Standard Deviations 
 Weighted and Simple Averages 
 Data Aging 
 And much more! 

 
Includes all of the above reports from the Standard and Comparison levels PLUS  
 
 Customizable Excel Report Provides a job-by-job spreadsheet report with all of the chosen statistics and pay 

elements laid out in a readily uploadable format for third party analysis software. 
 
For a live demonstration of the power, flexibility and capabilities of DataCentral go to www.wmgnet.com and log on to 
DataCentral with the User Name:  DEMO and the Password:  DEMO, or call Donna Bowman at 408 399 4900 ext. 228 for a 
guided tour. 
 

http://www.wmgnet.com/
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REPORT OPTIONS FEES- FULL YEAR RESULTS 
 
 

 Standard 
Results 

Comparison 
Analysis 

Custom Results 
Generation 

Under 50k cases $600 $700 $1,650 
50k – 99k cases $750 $850 $1,750 
100k – 499k cases $950 $1,100 $1,875 
Over 500k cases $1,200 $1,400 $2,000 

 
 



 
 

6 

 

 W INE 2010 

  WINE INDUSTRY 
COMPENSATION SURVEY 

 
 
NEW JOBS FOR 2010 
 
The following jobs have been added for the 2010 edition. Jobs in bold have been assigned new job codes for this edition of 
the survey. 
 
2372 Safety Engineer 2 21046 Irrigator 2 
2373 Safety Engineer 3 21059 Cellar Operations Director 
5049 Purchasing Director 21069 Bottling Operations Director 
6499 Information Technology Director 21079 Cleanroom/Sanitation 
6708 Maintenance/Construction Manager 21080 Cleanroom/Sanitation Lead 
6709 Maintenance Director 24006 Enologist 2 
21012 Viticulturist Technician 1 24016 Test Stand Sample Puller 
21013 Viticulturist Technician 2 24017 Quality Control Technician 
21014 Viticulturist Technician 3 24021 Sustainable Development Specialist 1 
21023 Viticulturist 2 24022 Sustainable Development Specialist 2 
21029 Vineyard Director 24023 Sustainable Development Specialist 3 
21041 Tractor Driver 1 24028 Sustainable Development Manager 
21042 Tractor Driver 2 24029 Sustainable Development Director 
21045 Irrigator 1   
 



 
 

7 

 

 W INE 2010 

  WINE INDUSTRY 
COMPENSATION SURVEY 

POLICYCENTRAL 
 
Compensation related policy and practices information for all of our surveys is collected and analyzed through our website at 
PolicyCentral – your online source for the compensation policy issues. Simply log on at www.wmgnet.com and click on 
PolicyCentral to complete this portion of your survey.  The “Core Topics” are mandatory for all participants. 
 
The best part is once your information is in PolicyCentral, you only need to review and update your changes annually - all of 
your previous data is retained for modification.  Most participants are able to complete/update their topics within 15-30 

inutes!  Reports are available on-line on a 24/7 basis. m
 
Premium membership in PolicyCentral is available FREE of charge to all participants.  As a Premium member, you can 
generate reports from the entire database, or you can focus on the results from only the participants of the WMG surveys in 
which your company participates.  You can also slice and dice the database by participant size, industry, geography, you name 
it.  You can also receive reports in colorful graphics and downloadable spreadsheet format. 
 
 
SURVEY DISCOUNT!  Update your PolicyCentral data by December 31, 2009 and receive a $150.00 on time 
discount on your initial survey report.  Over 100 topics are covered in PolicyCentral, but you need only 
complete the topics listed below in order to receive the report discount. The topics listed below need to be 
completed by all participants. 
 

Retirement Plans 401k On-Call/Standby Pay: Saturday 
Bonuses: Individual Performance On-Call/Standby Pay: Sunday 
Bonuses: Gainsharing Paid Personal Time Off- PPTO 
Bonuses: Group/Unit Performance Paid Sick Leave 
Bonuses: Hire-On Paid Vacation 
Bonuses: Lump Sum in Lieu of Merit Increase Pay Programs: Critical Functions/Hot Skills 
Employment Turnover Pay Administration Methods 
Geographic Pay Differential Pay Increases: General and COLA’s 
Holidays 2009 Pay Increases: Merit Budget and Plans 
Holidays 2010 Pay Programs: Methods and Policies 
Insurance Group Life  Pay Range: Percent Change 
Insurance Medical and Health Tasting Room Commissions 
On-Call/Standby Pay: Call-in Pay Wine Club Practices 
On-Call/Standby Pay: Holidays  
On-Call/Standby Pay: Monday-Friday  

 
EXPANDED REPORTING CAPABILITIES:   You can customize your reports by selecting specific companies, business segments, 
geographic areas, and more.  You can also receive reports in colorful graphics and downloadable spreadsheet format – all free 
of charge. 
 
Enhanced Reporting Capability and Selection can be based on the following.  Data will not be displayed if there are less than 5 
organizations reporting. 
 

Business Segment Age of Data 
Headquarters Location Specific Organization Selections 
Size of Organization Ability to Include or Exclude your data from analysis 
Employee Population Tabular and Graphic Analysis/Display 
Annual $ Revenue Results loadable to Excel 
Specific WMG Survey Participants Annual Case Production 

 
You can log on at www.wmgnet.com to report and access your PolicyCentral information.  If you are a new participant, or 
have misplaced your User Name and Password, call or email Donna Bowman at 408/399-4900 ext. 228, or 
donnab@wmgnet.com. 

http://www.wmgnet.com/
http://www.wmgnet.com/
mailto:donnab@wmgnet.com
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PREVIOUS SURVEY PARTICIPANTS 
 
 

Acacia Winery Constellation Wines Honig Vineyard & Winery Rubicon Estates 
Adams Wine Group Conn Creek Vineyards ICON Estates Rusack Vineyards 
Adler Fels Corbett Canyon Vineyards J Winery Rutherford Hill Winery 
Alderbrook Winery Cribari Winery Jackson Family Enterprises Rutherford Ranch Winery 
Arroyo Del Sol Vineyards Cuvaison Jekel Vineyard Rutherford  Wine Company 
Arrowood Vineyards David Bruce Winery Jordan Vineyard & Winery Sagelands Vineyards 
Asti Winery Delicato Vineyards Joseph Phelps Vineyards Saint Clement Vineyard 
Atlas Peak Vineyards Diageo Chateau And Estates Wine Kendall-Jackson Wine Estates Saint Francis Vineyards & Winery 
Barefoot Cellars Domaine Carneros Kenwood Vineyards Sanford Winery 
Bargetto Winery Domaine Chandon Kunde Estate Winery Saracina Vineyards 
Beam Wine Estates Don Sebastiani and Sons Lake Sonoma Winery Schramsberg Vineyards 
Beaulieu Vineyard Dry Creek Vineyard Markham Vineyards Sebastiani Vineyards 
Benziger Family Winery Duckhorn Wine Meridian Vineyards Seghesio Family Vineyards 
Beringer Winery Dunnewood Vineyards Michel-Schlumberger Silver Oak Wine Cellars 
Blackstone Winery Dynamite Vineyards Miner Family Vineyards Silverado Vineyards 
Blossom Hill Winery E. & J. Gallo Winery Mission Bell Winery Simi Winery 
Bogle Vineyards Edna Valley Vineyard Moon Mountain Vineyards Sonoma-Cutrer Vineyards 
Bonny Doon Winery Erath Vineyards Mount Veede Wineryr Stags Leap Wine Cellars 
Bridalwood Winery Escalon Winery Mumm Napa Valley Stags Leap Winery 
Buena Vista Winery Estancia Vineyards Murphy-Goode Estate Winery Sterling Vineyards 
Bryon Vineyards & Winery Etude Winery Napa Wine Company Stimson Lane Vineyards & Estates 
Cain Vineyard & Winery F. Korbel & Brothers Negociants USA St. Supery vineyards & Winery 
Cakebread Cellars Far Niente Winery Opus One St. Francis Winery & Vineyards 
Canoe Ridge Vineyards Ferrari Carano Vineyards & Winery Pacific Wine Partner Ste. Michelle Wine Estates 
Callaway Fess Parker Winery Paul Hobbs Winery Sunnyside Winery 
Canandaigua Wine Fetzer Vineyards Paul Masson Sutter Home Winery 
Canoe Ridge Vineyards Foley Wine Group Peter Michael Winery Talley Vineyards 
Carmenet Vineyard Folio Wine Company Phillips Hogue The Wine Group 
Central Coast Wien Services Foster’s Wine Estate Pine Ridge Winery Trefethen Vineyards Winery 
Chalk Hill Winery Francis Coppola Presents Winery Premier Pacific Wineyards Trinchero Family Estates 
Chalone Vineyard Franciscan Oakville Estates Provenance Vineyards Turner Roads Vintners 
Chalone Wine Group Franzia Vineyards Ravenswood Winery Turning Lead 
Chappellet Winery Freixenet Sonoma Champagne Raymond Vineyard & Cellar Venezia  
Chateau Montelena Winery Frank Family Vineyards RH Phillips Vineyard Viansa Wines 
Chateau Souverain Frog's Leap Winery Ridgr Vineyards & Winery Vincor USA 
Chateau Saint Michelle Geyser Peak Winery Riverland Vineyards Vineburg Wine 
Chateau St. Jean Glen Ellen Robert Mondavi Vinesse 
Cliff Lede Vineyards Gloria Ferrer Winery Robert Talbott Vineyard Wente Vineyards 
Chimney Rock Winery Golden State Vintners Roblar Winery Wild Horses Winery 
Clos Du Bois Wines Groth Vineyards & Winery Rodney Strong William Hill 
Clos Du Val Wine Gundlach-Bundshu Winery Roderer Estate Windsor Vineyards 
Clos La Chance Wines Heck Cellars Rombauer Vineyards Wine Service Cooperative 
Columbia Crest Winery Hess Collection Winery Rosso and Bianco Woodbridge 
Conn Creek Vineyards Hogue Cellars Round Hill Wines  
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DATA CONFIDENTIALITY AND SECURITY 
 
Participation in the survey implies agreement to share data with all other participants on a mutual exchange basis, providing 
that the normal data confidentiality and security provisions are met. In order to protect the confidentiality of the data there 
are several safeguards in effect. 

 
 No company identification will be associated with any data or reports generated from the database, except a participant's 

own data and reports. 
 

 All reports and data presentations are available only in "aggregate" form and display summary information only.   
 

 No data is presented for jobs which represent fewer than five companies and five incumbents. If the number of 
incumbents reported by a company in any job represents more than one-third of the total incumbents for the job, the 
number of reported incumbents for that company is reduced so as to not exceed that ratio. These steps ensure the 
confidentiality of the data, and prevent any single company from skewing the results. 

 
Individual pay data collected from participants is edited and reviewed for completeness, reasonability and validity prior to 
acceptance and use in the survey database. Questionable or missing information is verified with the participants to insure 
accurate data and information.  Where necessary, questionable data and extreme “outliers” have been eliminated to minimize 
the impact of possible input errors. 
 
All raw data is passed against a comprehensive computer edit program which has been designed to check data format and 
identify potential cases which do not meet specified reasonable limits on each job.  Data, which does not conform to these 
checks, is brought to the attention of each participant for verification and substantiation, and if still questionable, it is 
eliminated. In your review and use of the data, you may find data at high and low extremes. All such cases have been 
referred to the submitting company and confirmed. 
 

SmartScreen® – Data Entry Simplified 
  

 A pre-formatted SmartScreen Excel template is available to simplify your data entry. The SmartScreen template 
assists participants in editing and verifying data.  It also allows you to securely submit your data directly online to the 
WMG website.  You can download the SmartScreen Excel template from 
http://www.wmgnet.com/DNN/Portals/0/WI/WI10SS.xls 

 
 SmartScreen also provides you with an import capability and validity checking for those with large files for 

submission. You can “cut & paste” into it from your other internal data sources. 
 

Once you have performed the “Validate Pay Data” function of your SmartScreen and saved your data on your computer,  
you can submit your SmartScreen as follows: 
 

 Save the file, click on the “SUBMIT” tab and follow the easy steps to upload directly and securely to the 
WMG website. This is your most secure method to submit your data, as it is sent in an encrypted format. 

 OR 

 Save the SmartScreen file to a location of your choice on your computer.  Attach the completed file to an 
e-mail message and send to Donna Bowman at donnab@wmgnet.com 

 
When your SmartScreen data is received in our office, it is reviewed and edited for completeness, reasonability and validity 
prior to acceptance and use in the survey database.  All data is passed against complex edit standards that have been 
designed to identify questionable entries. All data entries that do not meet this check will be brought to your attention for 
verification and must be either substantiated or eliminated.   
 

We strongly recommend that you keep a file copy of all information submitted to the survey for reference should we need to 
contact you for verification, and as a protection against loss. If you need assistance interpreting the input requirements, 
matching your jobs to the survey classifications or completing your SmartScreen please call Donna Bowman at 408.399-
4900, ext.228 for assistance. 

http://www.wmgnet.com/DNN/Portals/0/WI/WI10SS.xls
mailto:donnab@wmgnet.com
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DATA REPORTING INSTRUCTIONS 
 
The instructions and definitions which follow are guidelines for recording your input.  If you need assistance interpreting the 
input requirements, matching your jobs to the survey classifications or completing your data forms, please call Donna 
Bowman at 408/399-4900 x228 for assistance.  
 
A general job description is provided for each job covered in the survey.  These descriptions reflect the normal range of 
duties, responsibilities and requirements found in the level of job specified.  It is not intended that the description list every 
specific task which might be conceivably be assigned to that level of job.  Thus it is unlikely that your job will be an exact 
match to the benchmark classification. 
 
We strongly recommend that you keep a file copy of all information submitted to the survey for reference should we need to 
contact you for verification.  If you need assistance interpreting the input requirements, matching your jobs to the survey 
classifications or completing your SmartScreen, please call Donna Bowman 408/399-4900 x228 for assistance.   
 
 ELIGIBLE EMPLOYEES  Include those who work over 20 hours per week on a regular basis and are eligible for normal 

benefits (pro-rated).  Report the equivalent full-time annualized rates for all pay elements. 
 
 TEMPORARY OR SEASONAL EMPLOYEES  Do not report employees unless they are considered eligible for normal 

benefits and they are paid in the same manner as full-time, regular employees, in the same job.  Exclude contract staff, 
job-shop, temporary and seasonal workers. Seasonal employees should be matched to those jobs starting on 
page 97. 

 
 EFFECTIVE DATE  All base salaries should reflect annual pay rates in effect for your pay period closest to February 1, 

2010.  Base Pay rates should include any cost-of-living or geographic differential factors, but exclude extra compensation 
which is not regularly paid and considered as part of the normal, regular base pay for the position.  Variable 
compensation should reflect the annual amounts earned by the incumbent in the respective categories for the most 
recently completed full plan year.  Pro-rate as necessary. 

 
ANNUAL PARTICIPANTS/JOB MATCHING MEETING: 
Each company is highly encouraged to attend our annual meeting in January.  This year, the meeting will be 
held on Tuesday January 12, 2010 at

 
the Napa Valley Marriott. The meetings agenda will focus on round table 

discussions on current topics relevant to the wine industry.  We hope that you will mark you calendar, RSVP 
and plan on attending. The participant discount for attending the meeting has been increased to $150.00 for 
2010. 
 
MULTIPLE LEVEL MATCHING: 
Your job family may have more, or less levels within it than are identified in the survey. Review the content of the survey  
description to determine if two or more or your level may need to be combined for reporting to a given survey level. 
 For example: the survey has three levels of Bottling Line Worker. Your company has five.  Upon review of the survey 

descriptions, you may determine that your 3rd and 4th level would be best reported to the surveys 3rd level. 
 
 Conversely, if you have two levels, and the survey has four, try to allocate your employees based on job content, 

experience, and complexity, where possible, but do not force fit. 
 
BLENDED JOBS: DO NOT DOUBLE MATCH: 
If your employee performs a combination of duties from two or more survey job levels or groups, pick the one survey job 
where at least 80% of the survey job content fits the employee. DO NOT match the same employee to more than one survey 
job level or group. If no survey job represents at least 80% of the duties of the employee, do not report that employee.  
When in doubt…. Leave it out. 

 



 
 

11 

 

 W INE 2010 

  WINE INDUSTRY 
COMPENSATION SURVEY 

DATA ELEMENT DEFINITIONS 
 
  
A.   WMG/SURVEY JOB CODE:   

Identifies the job for which data is being reported.  Refer to the accompanying descriptions for detailed job content and 
to verify job matching requirements and scoping factors. 

 
B.   COMPANY JOB TITLE:  

Enter your internal company job title for each job reported.  
 
C.   CASE PRODUCTION VOLUME CODES:   

Defines the case production volume for the work location of the reported employee. If you have multiple 
operations/locations submit separate inputs and identify the appropriate Case Production Volume code accordingly. 

 
Codes Annual Case Production Volume 

AA Under 50,000 
BB 50,000 to 99,999 
CC 100,000 to 499,999 
DD 500,000 and Over 

 
D.   CURRENT BASE PAY:   

Annual base salary is regular base salary paid through the payroll.  Such payments represent pre-tax and pre-401(k) 
amounts.  Include all cash earned as base salary.  Exclude all incentive-related income (to be reported under BONUS 
below).  Utilize the annual base pay rate in effect as of February 1, 2010. 

  
E.   MOST RECENT VARIABLE PAY, BONUS PAYOUT:  

Annual cash payments earned (whether paid or not) for the most recent completed plan year for any of the following 
programs.  Report actual amounts earned, not targeted amounts. 

 
 

  Include: Exclude: 
Individual Performance Bonus Deferred Compensation 
MBO Bonus Car Allowances 
Sales Incentives/Commissions Hiring Bonuses 
Lump Sum Merit Increases Cash Profit Sharing 
Key Contributor Awards  Overtime 

 Shift Differentials 
 Gainsharing Awards 
 Stock Grants/Options 
 Patent/Suggestion Awards 
 Retention Bonuses 
 

  
 

 
Do not include partial year payments.  If bonus amount’s are for less than a full year: 
 

A. Pro-rate typical, full year variable performance earnings. 
OR 

B. Do not report bonus amount; indicate employee as eligible only,  
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DATA ELEMENT DEFINITIONS (Continued) 
 
F.  OTHER CASH PAYMENTS:   

Annual cash payments earned (whether paid or not) for the most recent completed plan year for any of the following 
programs.  Report actual amounts earned, not targeted amounts. 

 
Include: Exclude: 
Discretionary Bonus Car Allowances 
Spot Awards Shift Differentials 
Holiday Bonuses Overtime 
Cash Profit Sharing Hiring Bonuses 
 Gainsharing 

 Stock Grants/Options 
 Patent/Suggestion Awards 

 
 
G.  CURRENT TOTAL COMPENSATION:   

The annual total an individual earned from the total of Base Pay + Bonus + Other Cash Payments. 
 

H.   BONUS/OTHER CASH PAYMENTS ELIGIBILITY FLAG:   
Indicate whether the employee was eligible to receive a bonus or Profit Sharing in the most recent plan year.  “Eligibility” 
can refer to those in a formal or informal bonus plan. 

 0 = Not eligible for either Bonus or Other Cash 
 1 = Only eligible for Bonus Program 
 2 = Only eligible for Other Cash 
 3 = Eligible for Both Bonus and Other Cash 
 

Employees may have been eligible, but did not actually receive payouts. 
 
I.   TARGET BONUS:   

Potential amount to be paid, as a percentage of base salary, should the individual/company achieve 100% of  defined 
targeted performance goals for the current fiscal year (in most cases, this will be 2010).  Target amount should be 
expressed as a percentage of base salary, to one decimal place.  Pro-rate for full year performance.  Do not report 
partial year targets. 

 
J.    SPAN OF CONTROL:  

The total number of direct and indirect reports for which a managerial position has supervisory responsibility. Only enter 
this information for the managerial jobs. 

 
For Example:  A second level manager who has 3 subordinate managers, each  

of which have 5 employees, would be reported as 18 (3+5+5+5). 
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DATA ELEMENT DEFINITIONS (Continued) 
 
K. GEOGRAPHIC CODE: Enter the Geographic Code of the employee’s work location. 
  

GEOGRAPHIC 
CODE 

AREA 
DEFINITION 

A Central Valley   (Modesto, Lodi, Stockton, Yolo County, Sacramento County) 
B Central Coast   (Santa Barbara, Paso Robles, San Luis Obispo, Santa Maria) 
C South Valley   (Bakersfield, Fresno) 
D Sonoma County 
E Napa Valley 
F North Coast   (Mendocino County, Lake County) 
G San Francisco Bay Area (Livermore, Half Moon Bay) 
H Monterey Bay (Scotts Valley, Santa Cruz, Gilroy, Watsonville, Monterey County) 
I Motherlode   (Calaveres, Murphys, Amador County, Placer County, Nevada County) 
J Temecula, Simi Valley 
K Portland/Vancouver 
L Other Oregon 
M Seattle/Tacoma 
N Other Washington 

 
 Sales Positions Only (Job codes 37xx only) 
1 Mid-Atlantic Region (for Sales Positions ONLY) DC, DE, MD, NC, SC, VA, WV 
2 Mountain Region (for Sales Positions ONLY) CO, MT, WY 
3 Midwest Region (for Sales Positions ONLY) IA, IL, IN KS, KY, MI, MN, MO, ND, NE, OH, SD, WI 
4 Non-Contiguous US Region (for Sales Positions ONLY) AK, GU, HI, PR, APO 
5 Northeast Region (for Sales Positions ONLY) CT, MA, ME, NE, NJ, NY, PA, RI, VT 
6 Southeast Region (for Sales Positions ONLY) AL, AR, FL, GA, LA, MS, TN 
7 Southwest Region (for Sales Positions ONLY)AZ, NM, OK, TX 
8 Pacific Region (for Sales Positions ONLY) CA, NV 
9 Northwest Region (for Sales Positions ONLY) ID, OR, UT, WA 

 
L.   EMPLOYEE ID/BADGE NUMBER:   

Enter a unique employee identifying number assigned by your company to enable internal tracking and verification of 
data. 
 
We recommend you select a number which will be consistent for a reported employee from one year to the next. This will 
enable us to perform year-to-year constant employee comparison reports. Such reports are only available to participants 
who have provided constant employee I.D. numbers. 
 
You may use any scheme meeting your needs, such as Employee I.D., Badge number, Payroll number or any other 
participant assigned number which will allow you to associate the data with your own employee and provide for easy 
reference should we need to contact you to clarify, audit or verify your input data. 
 
Examples: Employee I.D. number of 526-71-5867 is entered 52675867 (exclude spaces or dashes) 
Employee I.D. of 47-82 would be entered as 4782. 
 

M.  COMPANY FLSA:  Indicate the Fair Labor Standards Act (FLSA) status of the job incumbent.  Use N if the incumbent is 
nonexempt, and E if the incumbent is exempt. 
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RECORD LAYOUT CONFIGURATION AND SPECIFICATIONS 
 
A pre-formatted Excel template called SmartScreen is available at no additional cost.  The SmartScreen template assists 
participants in editing and verifying data as well as allows participants to submit data directly online through the WMG 
website.  You can download your data entry Excel template from www.wmgnet.com. 
 

  
COLUMN/DATA FIELD 

 
FORMAT  (Right Justified) 

A. WMG Survey Job Code Numeric Only  
B. Company Job Title Alpha Numeric 
C. Case Production Volume See page 10 
D. Base Pay Numeric – Annual Dollars 
E. Current Bonus Numeric – Annual Dollars 
F. Other Cash Payments Numeric – Annual Dollars 
G. Total (Base+Bonus+Profit/Gain) Numeric – Annual Dollars 
H. Bonus Eligibility Flag 1, 2, or 3 
I. Target Bonus Percentage % One implied decimal  (Report 3.0% as 0030) 
J. Span of Control Numeric 
K. Geographic Code Alpha Numeric  
L.  Employee Identification Number Alpha Numeric 
M. Company FLSA N or E ONLY 

 
 
 
 
 
 
 

http://www.wmgnet.com/
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2010 SURVEY JOB LIST  - Job titles in bold are either new/modified jobs.  
 
EXECUTIVE POSITIONS 
 

10 Chief Executive Officer 3187 Advertising/Promotion Manager 
30 Chief Operating Officer/Exec Vice President  3188 Premium Brand Manager 
60 President 3189 Director Consumer Marketing 
75 General Manager 3196 Associate Brand Manager 
100 Chief Financial Officer 3197 Brand Manager 
105 Executive Vice President Sales 3198 Senior Brand Manager 
195 Vice President Operations 3199 Marketing Communications Manager 
205 Vice President Winemaking 3201 Public Relations Specialist 1 
300 Vice President Vineyard Operations 3202 Public Relations Specialist 2 
400 Vice President Marketing and Sales 3235 Relationship Marketing Support Specialist 
420 Vice President Marketing 3237 Relationship Marketing Supervisor 
440 Vice President Sales 3238 Relationship Marketing Manager 
450 Vice President Human Resources 3239 Relationship Marketing Systems Manager 
600 Vice President Information Systems 3248 Public Relations Manager 
  3249 Public Relations Director 
ADMINISTRATIVE/CLERICAL SUPPORT 3272 Graphic Design Specialist 
  3278 Graphic Design Manager 
1001 Clerical Support 1 3279 Graphic Design Director 
1002 Clerical Support 2 3702 Field Service Representative 
1003 Clerical Support 3 3703 Distributor Sales Representative 
1031 Executive Assistant 3704 Distributor Relationship Manager 
1041 Administrative Assistant 1 3705 Geographic/State/District/Area Manager 
1042 Administrative Assistant 2 3706 National Account Manager 
1051 Receptionist 1 3707 Division/Regional Manager 
1052 Receptionist 2 3807 National Sales Manager (no direct reports) 
1053 Receptionist 3 3808 National Sales Manager (direct reports) 
1122 Messenger/Mail Clerk 2 3858 International Export Manager 
1197 Office Supervisor/Manager 3859 International Export Director 
  3998 Marketing Manager 
HUMAN RESOURCES 3999 Marketing Director 
  29001 Point Of Sale Coordinator 
2005 Human Resources Specialist  
2011 General Human Resources Representative 1 FINANCE/ACCOUNTING 
2012 General Human Resources Representative 2   
2013 General Human Resources Representative 3 4001 Accounting Assistant 1 
2321 Health & Safety Technician 1 4002 Accounting Assistant 2 
2371 Safety Engineer 1 4003 Accountant Assistant 3 
2372 Safety Engineer 2 4004 Accountant Assistant 4 
2373 Safety Engineer 3 4021 Accountant 1 
2397 Environmental Manager 4022 Accountant 2 
2398 Environmental Health & Safety Manager 4023 Accountant 3 
2407 Human Resources Supervisor 4046 Accounts Receivable Manager 
2418 Human Resources Manager  4047 General Accounting Supervisor 
2429 Human Resources Director 4051 Payroll Assistant 1 
  4052 Payroll Assistant 2 
MARKETING/SALES 4053 Payroll Assistant 3 
  4062 Payroll/Personnel Administrator 
3101 Customer Service Representative 1 4097 Payroll Supervisor 
3102 Customer Service Representative 2 4098 Payroll Manager 
3103 Customer Service Representative 3 4148 Cost Accounting Manager 
3147 Customer Service Supervisor 4151 Financial Analyst 1 
3148 Customer Service Manager 4152 Financial Analyst 2 
3151 Marketing Communications Rep 1 4153 Financial Analyst 3 
3155 Marketing Communications Coordinator 4398 Credit & Collections Manager 
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2010 SURVEY JOB LIST-continued 
 
FINANCE/ACCOUNTING FACILITIES/MAINTENANCE 
  6501 Maintenance Worker 1 
4492 General Accounting Manager 1 6502 Maintenance Worker 2 
4498 Controller 6503 Maintenance Worker 3 

 6505 Maintenance Specialist- Journey 
PURCHASING 6506 Vehicle/Truck Maintenance Mechanic 1 
  6507 Vehicle/Truck Maintenance Mechanic 2 
5001 Purchasing Assistant 1 6508 Vehicle/Truck Maintenance Mechanic 3 
5002 Purchasing Assistant 2 6510 Winery and Facilities Maintenance Mechanic 1 
5003 Purchasing Assistant 3 6511 Winery and Facilities Maintenance Mechanic 2 
5011 Buyer 1 6512 Winery and Facilities Maintenance Mechanic 3 
5012 Buyer 2 6514 Bottling Maintenance Mechanic 1 
5013 Buyer 3 6515 Bottling Maintenance Mechanic 2 
5048 Purchasing Manager 6516 Bottling Maintenance Mechanic 3 
5049 Purchasing Director 6517 Facilities Maintenance Supervisor 
 6532 Electro-Mechanical Maintenance Tech 2 
WAREHOUSE/DISTRIBUTION 6533 Electro-Mechanical Maintenance Tech 3 
  6545 Maintenance Mechanic 
5201 Loader/Stager 6612 Groundskeeper 
5205 Weighmaster 6616 Lead Groundskeeper 
5211 Shipping/Receiving Clerk 1 6617 Landscape Supervisor 
5212 Shipping/Receiving Clerk 2 6641 Janitor/Custodian 1 
5213 Shipping/Receiving Clerk 3 6642 Janitor/Custodian 2 
5281 Forklift Operator 6643 Janitor/Custodian Lead 
5283 Light Truck Operator 6671 Security Guard 1 
5285 Heavy Truck/Vehicle Operator 6673 Security Guard Lead 
5296 Distribution Supervisor 1 6697 Facilities Supervisor 
5297 Distribution Supervisor 2 6698 Facilities Manager 
5298 Stores/ Shipping/Receiving Manager 6701 Shop Mechanic 1 
5311 Assistant Planner Cellar 6702 Shop Mechanic 2 
5312 Assistant Planner Barrels 6707 Shop Mechanic Supervisor 
5314 Production & Material Planning Analyst 1 6708 Maintenance/Construction Manager  
5315 Production & Material Planning Analyst 2 6709 Maintenance Director 
5318 Cellar Operations Planning Manager   
5321 Production Planner/Scheduler 1   
5322 Production Planner/Scheduler 2   
5323 Production Planner/Scheduler 3   
5328 Production and Capacity Planning Manager   
5329 Grape & Wine Inventory Manager VINEYARD/WINERY OPERATIONS 
5448 Traffic Manager   
5467 Import/Export Supervisor 21001 Vineyard Worker 1 
  21002 Vineyard Worker 2 
INFORMATION TECHNOLOGY 21003 Vineyard Worker 3 
  21004 Vineyard Worker Lead 
6111 Network Analyst 1 21011 Pest Control Advisor 
6112 Network Analyst 2 21012 Viticulturist Technician 1 
6113 Network Analyst 3 21013 Viticulturist Technician 2 
6261 PC Support Technician 1 21014 Viticulturist Technician 3 
6262 PC Support Technician 2 21022 Viticulturist 1 
6263  PC Support Technician 3 21023 Viticulturist 2 
6271 MIS/Help Desk Coordinator 1 21027 Vineyard Supervisor/Foreman 
6272 MIS/Help Desk Coordinator 2 21028 Vineyard Manager 
6498 Information Technology Manager 21029 Vineyard Director 
6499 Information Technology Director 21030 Grower Relations Representative 
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2010 SURVEY JOB LIST-continued 
 

VINEYARD/WINERY OPERATIONS- continued   
    
21038 Growers Relations Manager/Director 24008 Laboratory/Quality Control Supervisor 
21041 Tractor Driver 1 24009 Laboratory/Quality Control Manager 
21042 Tractor Driver 2 24010 Laboratory/Quality Control Director 
21045 Irrigator 1 24016 Test Stand Sample Puller 
21046 Irrigator 2 24017 Quality Control Technician 
22001 Recordkeeper/Inventory Analyst 24021 Sustainable Development Specialist 1 
22010 Over-the-Vine (OTV) Operator 1 24022 Sustainable Development Specialist 2 
22011 Over-the-Vine (OTV) Operator 2 24023 Sustainable Development Specialist 3 
23101 Depletions Analyst  24028 Sustainable Development Manager 
23108 Inventory Control Manager 24029 Sustainable Development Director 
23201 Government Compliance Administrator   
23205 Government Compliance Analyst 1   
23206 Government Compliance Analyst 2   
23207 Government Compliance Analyst 3 HOSPITALITY 
23208 Government Compliance Manager   
23209 Government Compliance Director 15021 Room Attendant/Housekeeper 
  25002 Wine Club Representative 
WINERY OPERATIONS 25003 Wine Educator Local 
  25004 Wine Educator National 
21040 Racker/Blender 25005 Special Events Coordinator 
21051 Cellar Crew 1 25007 Catering and Events Service Supervisor 
21052 Cellar Crew 2 25008 Wine Club Manager 
21053 Cellar Crew 3 25009 Events Manager 
21054 Cellar Crew Lead 25501 Cashier 
21057 Cellar Supervisor 26001 Tour Guide 
21058 Cellarmaster 26002 Tasting Host/Hostess 1 
21059 Cellar Operations Director 26003 Tasting Host/Hostess 2 
21061 Bottling Line Worker 1 26004 Tasting Room Premium Brand 
21062 Bottling Line Worker 2 26005 Tasting Room Lead 
21063 Bottling Line Worker 3 26007 Tasting Room Assistant Manager 
21064 Bottling Line Worker-Lead 26008 Tasting Room Manager 
21067 Bottling Supervisor 26009 Retail Operations Director 
21068 Bottling Manager 27001 Hospitality Representative 
21069 Bottling Operations Director 27007 Hospitality Supervisor 
21079 Cleanroom/Sanitation 27008 Hospitality Manager 
21080 Cleanroom/Sanitation Lead 27009 Hospitality Director 
22008 Plant Manager 28007 Guest House Assistant Manager 
23001 Assistant Winemaker 28008 Guest House Manager 
23002 Winemaker 28101 Dishwasher 
23009 Winemaking Director 28201 Waitstaff 
24001 Lab Technician 1 28202 Cook 
24002 Lab Technician 2 28203 Sous Chef 
24003 Lab Technician 3 28207 Chef du Cuisine 
24004 Lab Technician Lead 28209 Executive Chef 
24005 Enologist 1 28302 Retail Merchandising Specialist  
24006 Enologist 2 28308 Retail Merchandising Manager 
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Seasonal Jobs 
The job descriptions for these jobs have been added under the section header Seasonal Jobs. All job titles in this section 
start with the word “Seasonal”. Only Seasonal workers should be matched to jobs in this section.  Seasonal 
workers should not be matched to any other jobs in the survey. 

 
41001 Seasonal Vineyard Worker 1 44005 Seasonal Enologist 
41002 Seasonal Vineyard Worker 2 44006 Seasonal Test Stand Sample Puller 
41011 Seasonal Pest Control Advisor 45005 Seasonal Special Events Coordinator 
41022 Seasonal Viticulturist 46002 Seasonal Tasting Room Host/Hostess 1 
41030 Seasonal Grower Relationship Rep 46003 Seasonal Tasting Room Host/Hostess 2 
41051 Seasonal Cellar Crew 1 46010 Seasonal Over-the-Vine (OTV) Operator 1 
41052 Seasonal Cellar Crew 2 46011 Seasonal Over-the-Vine (OTV) Operator 2 
41061 Seasonal Bottling Line Worker 1 46020 Seasonal Tractor Driver 1 
41062 Seasonal Bottling Line Worker 2 46021 Seasonal Tractor Driver 2 
44001 Seasonal Lab Technician 1 46030 Seasonal Irrigator 1 
44002 Seasonal Lab Technician 2 46031 Seasonal Irrigator 2 
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