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INVITATION TO PARTICIPATE 1 January 2010

We would like to invite you to participate in the 16" annual survey of compensation for key Marketing positions. The survey is
conducted annually for major, high profile, Fortune 1000 type corporations involved in consumer and technical marketing. A
list of the 318 participants from the 2009 survey is enclosed for your review.

This survey covers 7otal Cash Compensation in the form of Base Pay, Bonus, Cash Incentives, as well as Target Incentive
data. Data is collected on an incumbent basis to ensure a complete picture of all compensation elements and true percentile
analysis.

The survey fees start at $2,300 for access to the Standard Report for the 2010 survey results through our on-line,
DataCentral® reporting system, where you can download Standard Reports in both PDF and XLS formats. Custom and
Comparison reporting capabilities are also available at an additional cost, for those who need to compare their data to that
of others, or would like to run reports on selected sets of participants. Be sure to review the various DISCOUNTS that we
offer to help moderate your costs this year. The results are NOT available to non-participants.

The schedule for this study is:

1 March 2010 Effective date of data
15 April 2010 Deadline for submission of data to WMG ($100 Discount)
July 2010 Results available for participants

In order to ensure that participating companies will be able to use this data for salary planning purposes, participants will
need to meet the 15 April input deadline. Those who submit data on-time will receive a $100 discount. If you anticipate
having difficulty in meeting this deadline, please contact us directly.

All of the Policy & Practice information covered in this survey is collected and analyzed on our web site at PolicyCentral®.
You can logon at www.wmgnet.com to report and access this information. If you are a previous participant in any WMG
survey, your policy information may already be entered in PolicyCentral. Just logon, review and update them as necessary.
Update your PolicyCentral information by 15 April and receive a $250 discount.

Western Management Group is a consulting firm whose practice, since 1972, has been exclusively oriented to the
development and conduct of third party, specialized compensation surveys. All data received by Western Management Group
is safeguarded in accord with the highest professional standards. You may be assured that no company will have independent
access to your data. All data for this survey will remain confidential and will not be divulged to any outside party.

We invite and welcome your participation and trust that the resulting report will be of considerable value in the analysis of
your marketing compensation programs. Should you have any questions regarding the survey, please feel free to contact me
directly at 408 399 4900 ext 222, or tim@wmgnet.com.

Best Regards,

Tim Schwarzer
President and CEO

237 West Main Street | Los Gatos, CA 95030-6818 | fe/: 408 399 4900 | fax: 408 399 4901 | www.wmgnet.com
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KEY SURVEY FEATURES

e Total Cash Compensation data including Base Salary, Profit Sharing, Performance Bonuses, Team Awards, Discretionary
Bonuses, etc.

e  Geographic breakouts of data for major regions, state, and over 100 major metropolitan areas throughout the country.
e Product and Revenue Level breakouts.

e  Over 300 participants were included in the 2009 edition.

Over 250 benchmark jobs, each with detailed job descriptions.

NEW FOR 2010!

Expanded Survey Results Options

You now have three reporting options, all available with full-year on-line access through DataCentral®. You can access
DataCentral on a 24x7 basis and get immediate results. Uploadable job descriptions in Excel, Word and Adobe Acrobat are
also provided at no additional cost. Three subscription levels are available: Standard Reports, Comparison Analysis Reports
and Custom Results Generation.

Social Networking Media Job Family Added
A new series of jobs covering the Social Networking Media function has been added this year. It includes 5 levels of

Consultant/Individual Contributors, 2 levels at the Manager/Director level and the Top Social Networking Media Executive. The
new description can be found in Jobs 2200-2251 and 9022.
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SURVEY SCHEDULE

Our schedule calls for the production and distribution of this year's survey results in July 2010. In order to meet this output
schedule, it is extremely important for you to submit your information to us as soon as possible, so we may audit and verify
your entries, and have adequate time to clarify any data or policy questions with you.

January 2010 Distribution of Input Materials to invited participants

1 March 2010 Effective date of data

15 April 2010 Deadline for submission of data. Earn a $100 discount for “on-time” data
July 2010 Production and distribution of survey results to participants

SURVEY FEES

The report fees for your company will depend on the level of subscription you choose. New for 2010 we are offering FULL
YEAR access to the survey results via our DataCentral® online survey report tool, no matter which level of access you have
chosen. The three options offer you the choice of the complexity of analyses, comparisons, and customization of results from
the survey database. With all levels of subscription, you have access to the results in PDF and XLS Formats, including
uploadable versions.

Early Order Normal Fee
DataCentral® Subscription Level Eee Ordered after 30 June
Standard Report Option $ 2,100 $ 2,300
Hard Copy of Standard Report (in addition to the fee above) $ 175 $ 175
Comparison Report Option $ 2,500 $ 2,700
Custom Report Option $ 3,400 $ 3,600

SURVEY DISCOUNTS

You can earn over $1,500 in discounts this year!

$ 100
$ 250
$ 200
$ 150

$ 500

On-Time Discount if you submit your pay data by 15 April 2010

PolicyCentral Discount if you complete/update the “core” topics in PolicyCentral by 15 April 2010

Early Order Discount if you place your report order by 30 June 2010

Previous Participant Discount for all 2009 Marketing Compensation Survey Participants

New Participant Referral Discount to you for each new participant you refer — PLUS the company you refer
also receives this discount!
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SURVEY RESULTS - DataCentral® SUBSCRIPTION LEVELS

There are three levels of results access available depending on your needs...whether you only need the Standard Report in
PDF or XLS format covering all of the participants and all of the jobs, or complex reporting “drill-down” capabilities.
Regardless of the level chosen, all participants will receive a FULL YEAR of 24x7 access to DataCentral® to download your
reports online, and get immediate results. You may also upgrade from at anytime during the year to a higher-level of
subscription, should your needs change. All three levels described below will provide the analyses in both PDF and XLS
Formats.

B STANDARD REPORT OPTION

Download the full survey Standard Report which contains ALL data from ALL participants. Your data is included in the
computation of job data statistics and totals. Available in both Adobe Acrobat and Excel formats, at no additional cost. A
hard copy, printed version of the Standard Report is also available for an additional $175.

e Job Descriptions: Uploadable job descriptions in Excel, Word and Adobe Acrobat are also provided at no additional
cost.

e Summary Report: Displays the employee weighted or simple average of each pay element for each survey job.

e Detail Report: For each survey job, displays employee weighted averages, simple averages and percentile data for
each pay element as well as base-to-bonus earnings mix data, and number of employees reported to each FLSA
Status.

e Breakout Report: For each survey job, displays averages of each pay element broken out by Product Sector,
Geographic Area and Company Revenue.

e Uploadable Excel Report: Provides a job-by-job spreadsheet report with all of the major statistics and pay
elements laid out in a readily uploadable format for third party analysis software.

B COMPARISON REPORT OPTION
With the Comparison Report Option, your data and comparison statistics are displayed separately, and you may choose to
include or exclude your own data from the market results calculations, plus the you have the ability to filter and compare

your data to ALL data from ALL participants, or a Geographic area, or an Industry of your choice.

Includes all of the above reports from the Standard level PLUS

e Market Comparison Report: The Market Comparison Report displays how your company compares to the market
in graphic and tabular formats.

B CUSTOM REPORT OPTION

The Custom Report Option offers detailed and full customized reporting capability. Ideal for participants who need
reports based on a selected set of participants or to meet specific scoping criteria. You have complete control and
flexibility in defining your own reports.

Custom Percentiles

Standard Deviations

Weighted and Simple Averages
Data Aging

And much more!

Company Selections

Company Size by Revenue or Employment
Business Segment and Product Category
Geographic Area: Region/State/Metro Area
Data Elements and Statistics Calculations

Includes all of the above reports from the Standard and Comparison levels PLUS

e Uploadable Excel Breakout Report: Similar to the Uploadable Excel Report above, PLUS adds the ability to split
the results into categories such as Geography, Product, or Revenue.

For a live demonstration of the power, flexibility and capabilities of DataCentral go to www.wmgnet.com and log on to
DataCentral with the User Name: DEMO and the Password: DEMO, or call Tim Schwarzer at 408 399 4900 ext 222 for a
guided tour.
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REPRESENTS: Median Value/50th Percentile

WMG Job Title Current Base Most Recent  Most Recent Current Total Target Bonus Span of  Total Number Total
Pay March 1, FY Bonus FY Profit Compensation Percent of Control of Number of
2009 Payout Sharing Current Base Incumbents Companies
Payout

1000 MARKETING COMM SPECIALIST-ENTRY $43,558 $1,992 $1,840 $44,555 2.0% 406 63
1001 MARKETING COMM SPECIALIST-INTERMEDIATE $56,998 $2,919 $1,224 $58,557 5.0 % 789 109
1002 MARKETING COMM SPECIALIST-CAREER $65,310 $3,500 $13,492 $69,423 5.0% 754 98
1003 MARKETING COMM SPECIALIST-SENIOR/EXPERT $85,000 $7,475 $5,208 $91,875 10.0 % 664 69
1004 MARKETING COMM SPECIALIST-CONSULTANT $100,000 $11,000 $9,650 $111,200 13.0 % 167 32
1100 MARKETING COMM SUPERVISOR $88,150 $8,650 $2,588 $95,789 10.0 % 4 153 43
1101 MARKETING COMM MANAGER/DIRECTOR A $100,000 $12,525 $9,450 $110,196 15.0 % 4 584 108
1102 MARKETING COMM MANAGER/DIRECTOR B $132,897 $21,910 $12,075 $153,626 20.0% 4 389 88
1240 TRADE SHOW/EXHIBITS-ENTRY $47,156 $4,800 $49,451 7.0% 44 16
1241 TRADE SHOW/EXHIBITS-INTERMEDIATE $53,724 $2,850 $2,019 $54,495 5.7% 62 30
1242 TRADE SHOW/EXHIBITS-CAREER $63,721 $6,805 $2,277 $67,000 11.0% 62 34
1243 TRADE SHOW/EXHIBITS-SENIOR/EXPERT $70,898 $4,475 $10,000 $78,003 10.0 % 34 15
1244 TRADE SHOW/EXHIBITS-CONSULTANT $103,050 $9,000 $114,048 13.0% 13 5
1247 TRADE SHOW/EXHIBITS MANAGER $90,000 $11,992 $99,250 13.0 % 3 34 23
1250 MEETING/CONF PLANNER - ENTRY $42,645 $914 $43,441 0.0% 187 18
1251 MEETING/CONF PLANNER-INTERMEDIATE $51,958 $2,616 $5,185 $54,047 0.0% 561 42
1252 MEETING/CONF PLANNER-CAREER $61,410 $2,500 $16,167 $64,480 7.0% 211 47
1253 MEETING/CONF PLANNER-SENIOR/EXPERT $71,946 $3,722 $5,947 $74,587 5.0% 156 29
1254 MEETING/CONF PLANNER-CONSULTANT $91,037 $7,750 $93,421 8.0 % 67 12

Empty Cell = No data or insufficient data for analysis.
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DETAIL REPORT
REPORT ID = Sample Report - Fictitious Data
1101 MARKETING COMMUNICATIONS MANAGER/DIRECTOR A
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Current Base Pay Most Recent FY ~ Most Recent FY Profit Current Total Target Bonus Span of
March 1, 2009 Bonus Payout Sharing Compensation Control
Highest $205,000 $103,659 $36,000 $232,999 40.0 % 40
90th Percentile $132,292 $27,751 $28,056 $152,500 20.7 % 11
75th Percentile $114,000 $19,000 $24,560 $130,750 16.0 % 7
50th Percentile $100,000 $12,525 $9,450 $110,196 15.0 % 4
25th Percentile $88,288 $7,500 $3,150 $95,992 10.0 % 2
10th Percentile $79,040 $3,726 $2,235 $82,739 7.5 % 1
Lowest $62,000 $500 $1,896 $62,000 0.0 % 1
Number Of Employees 584 465 20 584 457 180
Employee Weighted Average $102,808 $14,566 $14,253 $114,894 14.0% 5
Number Of Companies 108 95 6 108 95 57
Company Weighted Average $106,299 $15,881 $16,840 $120,517 151 % 5
Earning Mix 87.3 % 12.2 % 0.5% 100%
Percent Of Total Employees Eligible For Payment 91.3% 9.6 %
Percent Of Companies With Employees Eligible For Payment 94.4 % 9.3%
Percent Of Eligible Employees Actually Receiving Payment 87.2% 35.7%
Percent Of Total Employees Receiving Payment 79.6 % 3.4%
Impact: Other Cash/Base Pay - Total Employee Count 11.3% 0.5%
Impact: Other Cash/Base Pay - Employees Receiving Payment 14.0 % 13.2%
Percent of Total Employees Eligible for LTI Stock Option: 18.3 % Long Term Cash: 45 % Both Stock & Cash: 5.3%
o Division/Business
Organization Level Corporate Only: 322% Unit: 31.0% Both or Unknown:  36.8 %
Global Responsibility Domestic USA Only:  95.4 % Total Global: 4.6 % Non-USA Only: 0.0 %
FLSA Status Exempt: 100.0 % Non-Exempt: 0.0 %

Empty Cell = Insufficient or no data for analysis.

1101 MARKETING COMMUNICATIONS MANAGER/DIRECTOR A
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BREAKOUT REPORT
REPORT ID = Sample Report - Fictitious Data

1252 MEETING/CONFERENCE PLANNING SPECIALIST - CAREER

Current Base Most Recent EY Most Recent FY

Current Total

Target Bonus
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12 January 2010
REPRESENTS: Employee Weighted Average

Total Number of Total Number of Relative

Pay %%rgh L Bonus Payout Prog;ﬁgﬁ{mg Con?pnennusae{tion CEfrr:rftnltBZLe Incumbents Companies Index
PRODUCT SEGMENT
AV - Advertising & Media $59,204 $1,595 $60,179 3.9% 18 5 90.5 %
FS - Financial Services $68,857 $3,484 $16,645 $72,797 75 % 116 21 109.5 %
RS - Retail Sales Operations $52,283 $8,509 $52,851 2.7 % 45 7 79.5 %
METRO
CA Los Angeles Metro $70,725 $3,468 $73,808 8.4% 9 6 111.0%
IL Chicago Metro $57,302 $2,064 $57,930 2.4% 23 9 87.1%
MN Minneapolis/St. Paul $64,107 $3,038 $65,976 5.0% 26 9 99.2 %
REVENUE LEVEL
$1.0 to $4.999 Billion $61,545 $3,079 $16,645 $67,045 6.5% 41 18 100.8 %
$5.0 to $9.999 Billion $60,825 $5,043 $62,727 4.0% 61 6 94.3 %
$10.0 to $24.999 Billion $64,209 $6,218 $68,035 10.2 % 26 7 102.3 %
Over $25 Billion $68,712 $3,441 $71,367 7.2% 70 10 107.3%
Total Job
Overall National Average $63,441 $3,948 $16,645 $66,486 6.7 % 211 47 100.0 %

Empty Cell = No data or insufficient data for analysis.

Note: No breakout data is displayed where less than 5 companies are reporting to any region, product or revenue cut. All data for this job is used when calculating the Relative Index.

Relative Index indicates the relationship of the Total Compensation to the National Average on this job.

1252 MEETING/CONFERENCE PLANNING SPECIALIST - CAREER
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MARKET COMPARISON REPORT
REPORT ID = Sample Report - Fictitious Data 14-Dec-09

1000 MARKETING COMM SPECIALIST - ENTRY

' ™y
Report analysis based on the Total Compensation of 4 Employee(s) from
My Company and 306 Employees from 56 other companies. $80.000.00
$60.000.00
$41,444 $37,500 10.51% $3,944 y
$41,444 $40,998 1.08% $446 $40.000.00
$41,444 $44,555 -6.99% (83,111) %20, 00
$65,998 $50,000 31.99% $15,998
$65,998 $57,650 14.48% $8,348 50th
$53,721 $46,330 15.95% $7,391 Percentile )
"\
0,
$53,721 $46,417 15.73% $7,304 Variance § Amount

Emp Avg Variance % - Over/Under Salary Checkup
$15.000.00

$10.000.00
$5.000.00

(#5.000.00)

10th 25th S0th 75th S0th
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2009 PARTICIPANT LIST

AU — AUTOMOTIVE

AMERICAN HONDA MOTOR
BMW NORTH AMERICA

BP AMERICAS

HARLEY DAVIDSON

AV — ADVERTISING/PUBLISHING

20™ CENTURY FOX

ACXIOM

AKAMAI TECHNOLOGIES

AOL

CABLEVISION SYSTMES
CARLSON COMPANIES
CLASSIFIED VENTURES
DIGITAS

DIRECTV

DISCOVERY COMMUNICATIONS
DISNEY ABC MEDIA NETWORKS
DISNEY CONSUMER PRODUCTS

CX — CONSUMER PRODUCTS

20TH CENTURY FOX
ABBOT LABORATORIES
ACTIVISION BLIZZARD
ALBERTO-CULVER
AMERICAN GREETINGS
AMWAY
ASHLAND-VALVOLINE
AVEDA

AVON PRODUCTS
BOISE INC

BOSE

BP AMERICAS

BROWN SHOE
CABLEVISION SYSTEMS
CALLAWAY GOLF
CHANEL

CHURCH & DWIGHT
CIBA VISION

CLARINS
COLGATE-PALMOLIVE
cory us

FO — FOOD & BEVERAGE

ANHEUSER-BUSCH

BOSTON BEER

CAMPBELL SOUP

CARGILL

COCA-COLA ENTERPRISES
DISNEY CONSUMER PRODUCTS

FS — FINANCIAL SERVICES

AAA MID-ATLANTIC

ADP

AETNA

AFLAC

ALLIANZ LIFE INSURANCE
ALLSTATE INSURANCE

AMERICAN CENTURY INVESTMENTS
AMERICAN FAMILY INSURANCE
AMERICN EXPRESS

ASSOCIATED BANC-CORP

AUTO CLUB OF SOUTHERN CALIFORNIA

HYUNDAI MOTOR AMERICA
JOHN DEERE

MERCEDES BENZ
NAVISTAR

ENTERTAINMENT PUBLICATIONS
ESPN

GETTY IMAGES

HBO

HSN

INSIGHT MEDIA

JACK MORTON WORLDWIDE
JOHN WILEY AND SONS

LEO BURNETTE/ARC WORLDWIDE
MARITZ HOLDINGS

R.H. DONNELLEY

SAPIENT

CRAYOLA

DELUXE

DISNEY CONSUMER PRODUCTS
ELIZABETH ARDEN

ESPN

ESTEE LAUDER

FENDER MUSICAL INSTRUMENTS
FUJIFILM

HALLMARK CARDS
HANESBRANDS

HASBRO

HERMAN MILLER

JARDEN CONSUMER SOLUTIONS
JOSTENS

KAYSER-ROTH

L'OREAL USA

LEVI STRAUSS

LIZ CLAIBORNE

LONGABERGER

MARY KAY

NAUTILUS

E. & J. GALLO WINERY

HEINEKEN USA

HERSHEY

HORMEL FOODS

INTERNATIONAL FLAVORS & FRAGRANCES
JACKSON FAMILY ENTERPRISES

BANK OF AMERICA
BB& T

CAPITAL ONE FINANCIAL
CHARLES SCHWAB
CHASE CARD SERVICES
CHUBB GROUP

CIGNA

CITY NATIONAL BANK
CME GROUP

CNA INSURANCE
COMERICA BAMK

10
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NISSAN NORTH AMERICA
ROBERT BOSCH

TOYOTA MOTORS

VOLVO GROUP NORTH AMERICA

TATE AUSTIN HAHN

THE ARIZONA REPUBLIC
THE NIELSEN COMPANY
THOMSON REUTERS
TIME

TIME WARNER CABLE
TRIBUNE COMPANIES
WALT DISNEY
WASHINGTON POST
WOLTERS KLUWER

NBTY

NEW BALANCE

NIKE

O.C. TANNER

OAKLEY

PARTYLITE WORLDWIDE
PHARMAVITE

RECKITT BENCKISER
REEBOK

REVLON

REYNOLDS PACKAGING
SCOTTS MIRACLE-GRO
SENTRY GROUP

SOLO cUP

SONY ELECTRONICS
STAMPIN UP

THIBIANT INTERNATIONAL
ize

UNILEVER

UNITED STATIONERS
WORLD KITCHEN

KELLOGG

NESTLE USA
RICH PRODUCTS
TYSON FOODS
WM. WRIGLEY JR.

COMPASS BANK

CUNA MUTUAL
DELOITTE

DUN & BRADSTREET
ERIE INSURANCE GROUP
ESURANCE

EXPERIAN AMERICAS
FIDELTIY INVESTMENTS
FIREMAN'S FUND INSURANCE
FIRST CITIZENS BANK
FRANKLIN TEMPLETON
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FS — FINANCIAL SERVICES (Continued)

FREDDIE MAC NORTHWESTERN TRUST

GMAC FINANCIAL SERVICES ONEAMERICA

H & R BLOCK OPPENHEIMER FUNDS

HEWITT ASSOCIATES PIONEER INVESTMENT MANAGEMENT
ING PNC FINANCIAL SERVICES GROUP

JACKSON HEWITT TAX SERVICE
JACKSON NATIONAL LIFE

PRICEWATERHOUSE COOPERS
PRUDENTIAL

JOHN DEERE CREDIT ROBERT W. BAIRD
JOHN HANCOCK FINANCIAL SERVICES ROYAL BANK OF CANADA
KEYCORP SALLIE MAE

KPMG SELECTIVE INSURANCE
LIBERTY MUTUAL GROUP STATE FARM INSURANCE
MASTERCARD WORLDWIDE SUNTRUST BANKS
MERRILL LYNCH THE AUTO CLUB GROUP
NATIONWIDE THE CAPITAL GROUP
NORTHWESTERN MUTUAL THE HARTFORD

IN - INSURANCE

AETNA FIREMANS FUND INSURANCE
AFLAC HANOVER INSURANCE GROUP
ALLIANZ LIFE INSURANCE HARTFORD FINANCIAL SERVICES
ALLSTATE INSURANCE ING

AUTO CLUB OF SOUTHERN CALIFORNIA

INTERMOUNTAIN HEALTH CARE

CALIFORNIA STATE AUTOMOBILE JACKSON NATIONAL LIFE INSURANCE
ASSOCIATION LIBERTY MUTUAL GROUP

CHUBB GROUP NATIONWIDE INSURANCE

CIGNA NORTHWESTERN MUTUAL LIFE INSURANCE
CNA INSURANCE ONEAMERICA

CONSECO INSURANCE PRIORITY HEALTH

RF — RESTAURANT & FOOD SERVICE

CARLSON RESTAURANTS QDOBA RESTAURANT
DARDEN RESTAURANTS BURGER KING
DOMINO'S PIZZA CARLSON COMPANIES
DUNKIN BRANDS DARDEN RESTAURANTS
JACK IN THE BOX DOMINO'S PIZZA

KFC DUNKIN BRANDS

LONG JOHN SILVERS JACK IN THE BOX
McDONALDS KFC

PAPA JOHNS INTERNATIONAL MCDONALDS

PIZZA HUT

RS — RETAIL SALES OPERATIONS

PAPA JOHNS INTERNATIONAL

24 HOUR FITNESS GRAINGER

ADVANCE AUTO PARTS H & R BLOCK
AEROPOSTALE HELZBERT DIAMONDS
BASS HOT TOPIC

BEST BUY J.C. PENNEY

BIG LOTS KOHL'S
BLOCKBUSTER KROGER

BORDERS GROUPS L.L. BEAN

BP AMERICAS LIMITED BRANDS
CALVIN KLEIN MACYS

cow MERVYN'S

CHARMING SHOPPES MICHAELS STORES
CIRCUIT CITY NORDSTROM
CORPORATE EXPRESS OFFICEMAX

CVS CAREMARK PAYLESS SHOESOURCE
DISCOVERY COMMUNICATIONS PETCO

DISNEY CONSUMER PRODUCTS

PHILLIPS-VAN HEUSEN

EDDIE BAUER PHILLIPS-VAN HEUSEN SPORTSWEAR
EXPRESS RALBOT'S

FOSSIL RALEY'S

GENERAL NUTRITION RECREATIONAL EQUIPMENT
GEOFFREY BEENE REI RECREATION EQUIPMENT

11

western ™
management 18-

Y
group g y

-

THE REGENCE GROUP
THRIVENT FINANCIAL FOR LUTHERANS
TRANSUNION

TRAVELERS

UNITED HEALTH GROUP

US BANKCORP

USAA

VANGUARD GROUP

VISA

VOLVO FINANCIAL SERVICES
WACHOVIA

WASHINGTON MUTUAL
WELLS FARGO

ZURICH NORTH AMERICA

PRUDENTIAL FINANCIAL
SAFECO INSURANCE
SELECTIVE INSURANCE
STATE FARM INSURANCE
THE AUTO CLUB GROUP
THE REGENCE GROUP
TRAVELERS INSURANCE
UNITED HEALTH GROUP
USAA

PIZZA HUT

QDOBA RESTAURANT

ROCK BOTTOM RESTAURANTS
STARBUCKS COFFEE

TACO BELL

VICORP RESTAURANTS

YUM RESTAURANTS

TACO BELL

VICORP RESTAURANTS

YUM RESTAURANTS

SEARS HOLDINGS
SHOPKO STORES
STAPLES

STARBUCKS COFFEE
STOP & SHOP
SUPERVALU
SWAROVSKI

TARGET

THE CHILDREN'S PLACE
THE LIMITED

TIFFANY

TIX

TOYSRUS

TWEEN BRANDS

VALUE CITY DEPARTMENT STORES
VAN HEUSEN RETAIL
WEST MARINE
WILLIAMS-SONOMA CORPORATE
WINN-DIXIE STORES
ZALE CORPORATION
ZAPPOS
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TH — TECHNOLOGY & TELECOMMUNICATIONS

AKAMAI TECHNOLOGIES EPSON AMERICA

AOL EQUINIX

AT&T FREESCALE SEMICONDUCTOR
BULL SERVICES GLOBAL CROSSING
CARLETON LIFE SUPPORT SYSTEMS GOOGLE

CERIDIAN INGRAM MICRO

CHZM HILL INSIGHT

COMCAST CABLE JOHNSON CONTROLS
DEALERTRACK LGE MOBILECOMM USA
DELL MERRILL

DIRECTV MICROCAL

DISNEY CONSUMER PRODUCTS NAVTEQ

EMBARQ NEC DISPLAY SOLUTIONS

TR —TRAVEL/AIRLINES/HOTELS

AFFINION GROUP HYATT HOTELS

AFFION GROUP INTERCONTINENTAL HOTELS GROUP
ALASKA AIRLINES INTERSTATE HOTELS AND RESORTS
AVIS BUDGET GROUP MARITZ

BUSCH ENTERTAINMENT MARK TRAVEL

CARLSON COMPANIES MARRIOTT INTERNATIONAL
CARLSON HOSPITALITY ORBITZ WORLDWIDE

DISNEYLAND RESORT RYDER SYSTEMS

ZZ - OTHER

AMERICAN RED CROSS CORNELL UNIVERSITY

ARAMARK MOLINA HEALTHCARE

BANNER HEALTH NATIONAL STARCH AND CHEMICAL
BLACK & VEATCH RYDER SYSTEMS

BOMBARDIER LEARJET SAFETY-KLEEN SYSTEMS

CITY OF HOPE SCHNEIDER NATIONAL
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NXP SEMICONDUCTORS
PITNEY BOWES

QWEST COMMUNICATIONS
RESEARCH IN MOTION
ROCKWELL AUTOMATION
ROCKWELL AUTOMATION CONTROL SYSTEMS
SABRE HOLDINGS
TECHNOLOGY VISION GROUP
T-MOBILE USA

TYCO ELECTRONICS
VERIZON COMMUNICATIONS
VISTAPRINT

SABRE HOLDINGS

THE AUTO CLUB GROUP

TREASURE ISLAND RESORT & CASINO
UNITED AIRLINES

UNIVERSAL ORLANDO

US AIRWAYS

VIRGIN ATLANTIC AIRWAYS

WALT DISNEY WORLD

SERVICEMASTER
STERICYCLE

THE PRINCIPIA
WASTE MANAGEMENT
YRC WORLDWIDE
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SURVEY JOBS INDEX

(New Job are listed in Bold Italics)
MARKETING COMMUNICATIONS

Individual Contributors/Functional Manager (No responsibility for Staff)
1000 Marketing Communications Specialist — Entry
1001 Marketing Communications Specialist — Intermediate
1002 Marketing Communications Specialist — Career
1003 Marketing Communications Specialist — Senior/Expert
1004 Marketing Communications Specialist — Consultant
Organizational Manager/Director (Responsible for Staff)
1100 Marketing Communications Supervisor
1101 Marketing Communications Manager/Director A
1102 Marketing Communications Manager/Director B

TRADE SHOWS/EXHIBITS/EVENTS

Individual Contributors/Functional Manager (No responsibility for Staff)
1240  Trade Show/Exhibits/Events Specialist — Entry
1241 Trade Show/Exhibits/Events Specialist — Intermediate
1242 Trade Show/Exhibits/Events Specialist — Career
1243 Trade Show/Exhibits/Events Specialist — Senior/Expert
1244  Trade Show/Exhibits/Events Specialist — Consultant
1247 Trade Show/Exhibits/Events Manager/Director
1250 Meeting/Conference Planning Specialist — Entry
1251 Meeting/Conference Planning Specialist — Intermediate
1252 Meeting/Conference Planning Specialist — Career
1253 Meeting/Conference Planning Specialist — Senior/Expert
1254 Meeting/Conference Planning Specialist — Consultant
Organizational Manager/Director (Responsible for Staff)
1257 Meeting/Conference Planning Manager/Director A
1258 Meeting/Conference Planning Manager/Director B
1261 Corporate Events Specialist - Intermediate
1262  Corporate Events Specialist — Career
1263 Corporate Events Specialist - Senior
1264  Corporate Events Specialist - Consultant
1267 Corporate Events/Sponsorship Manager
1269 Corporate Events/Sponsorship Director — National Level

CREATIVE - GRAPHICS DESIGN

Individual Contributors/Functional Manager (No responsibility for Staff)
1310 Graphics Design Specialist — Entry
1311 Graphics Design Specialist — Intermediate
1312 Graphics Design Specialist — Career
1313 Graphics Design Specialist — Senior/Expert
1314 Graphics Design Specialist — Consultant
1315 Art Director

Organizational Manager/Director (Responsible for Staff)
1317  Creative Director A — First Level
1318 Creative Director B — Second Level
1319 Vice President Creative

13
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ADVERTISING - MEDIA

Individual Contributors/Functional Manager (No responsibility for Staff)

1320
1321
1322
1323
1324
1330
1331
1332
1333
1334
1337
1340
1341
1342
1343
1344

Copywriter — Entry

Copywriter — Intermediate

Copywriter — Career

Copywriter — Senior/Expert

Copywriter — Consultant

Copy Editor — Entry

Copy Editor — Intermediate

Copy Editor — Career

Copy Editor — Senior/Expert

Copy Editor — Consultant

Copy Manager A — First Level

Media Production Coordinator — Entry

Media Production Coordinator — Intermediate
Media Production Coordinator — Career
Media Production Coordinator — Senior/Expert
Media Production Coordinator — Consultant

Organizational Manager/Director (Responsible for Staff)

1357
1358
1367
1368
1372
1377
1378
1387
1388
1402

Print Media Manager A — First Level

Print Media Manager B — Second Level
Broadcast Media Manager A — First Level
Broadcast Media Manager B — Second Level
Media Buyer - Career

Media Services Manager/Director A

Media Services Manager/Director B
Advertising Manager/Director A

Advertising Manager/Director B

Photo Studio Coordinator

Individual Contributors/Functional Manager (No responsibility for Staff)

1412
1413
1416

Photographer - Career
Photographer — Senior/Expert
Photo Studio Supervisor

CATALOG/DIRECT MAIL

1421
1422
1423
1427
1437
1447
1451
1452
1453
1457
1487
1488

Catalog Production Coordinator — Intermediate
Catalog Production Coordinator — Career
Catalog Production Coordinator - Senior
Catalog Production Manager

Catalog Planning Manager

Head, Catalog Production

Circulation Planning Analyst - Intermediate
Circulation Planning Analyst — Career
Circulation Planning Analyst — Senior
Circulation Manager

Catalog/Direct Mail Marketing Manager
Catalog/Direct Mail Marketing Director

INTERNAL/EXTERNAL ADVERTISING AGENCY

1702
1703
1711

Account Executive
Account Manager/Senior Account Executive
Account Director
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PUBLIC RELATIONS

Individual Contributors/Functional Manager (No responsibility for Staff)
2000 Public Relations Specialist - Entry
2001 Public Relations Specialist - Intermediate
2002 Public Relations Specialist - Career
2003 Public Relations Specialist - Senior/Expert
2004 Public Relations Specialist - Consultant
Organizational Manager/Director (Responsible for Staff)
2050 Press Release Manager
2067 Community Affairs/Contributions Manager/Director A
2068 Community Affairs/Contributions Manager/Director B
2101 Public Relations Manager/Director A
2102 Public Relations Manager/Director B

SOCIAL NETWORKING MEDIA

Individual Contributors/Functional Manager (No responsibility for Staff)
2200 Social Networking Media Specialist - Entry
2201 Social Networking Media Specialist - Intermediate
2202 Social Networking Media Specialist - Career
2203 Social Networking Media Specialist - Senior/Expert
2204  Social Networking Media Specialist - Consultant
Organizational Manager/Director (Responsible for Staff)
2251  Social Networking Media Manager/Director A
2252  Social Networking Media Manager/Director B

MARKETING PLANNING/BUSINESS DEVELOPMENT

Individual Contributors/Functional Manager (No responsibility for Staff)
3000 Marketing Planning & Program Specialist - Entry
3001 Marketing Planning & Program Specialist - Intermediate
3002 Marketing Planning & Program Specialist - Career
3003 Marketing Planning & Program Specialist - Senior/Expert
3004 Marketing Planning & Program Specialist - Consultant
3020 Business Development Specialist — Entry
3021 Business Development Specialist — Intermediate
3022 Business Development Specialist — Career
3023 Business Development Specialist — Senior/Expert
3024 Business Development Specialist - Consultant
Organizational Manager/Director (Responsible for Staff)
3027 Business Development Manager/Director A
3028 Business Development Manager/Director B
3062 Licensing Agreement Manager/Director
3072 Strategic Alliance Manager/Director
3101 Marketing Planning & Program Manager/Director A
3102 Marketing Planning & Program Manager/Director B

DISTRIBUTION CHANNELS

Individual Contributors/Functional Manager (No responsibility for Staff)

3310 Distribution Channels Specialist - Entry

3311 Distribution Channels Specialist - Intermediate

3312 Distribution Channels Specialist - Career

3313 Distribution Channels Specialist - Senior/Expert

3314 Distribution Channels Specialist - Consultant
Organizational Manager/Director (Responsible for Staff)

3317 Distribution Channels Program Manager/Director A
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TECHNICAL SUPPORT

Individual Contributors/Functional Manager (No responsibility for Staff)
3320  Technical Support Marketing Specialist - Entry
3321 Technical Support Marketing Specialist - Intermediate
3322  Technical Support Marketing Specialist - Career
3323 Technical Support Marketing Specialist - Senior/Expert
3324  Technical Support Marketing Specialist - Consultant
Organizational Manager/Director (Responsible for Staff)
3327 Technical Support Marketing Program Manager/Director A

PRICING

Individual Contributors/Functional Manager (No responsibility for Staff)
3400 Pricing Analyst — Entry
3401 Pricing Analyst — Intermediate
3402 Pricing Analyst — Career
3403 Pricing Analyst — Senior/Expert
3404 Pricing Analyst - Consultant
Organizational Manager/Director (Responsible for Staff)
3407 Pricing Analysis Manager/Director A
3408 Pricing Analysis Manager/Director B

e-COMMERCE

Individual Contributors/Functional Manager (No responsibility for Staff)
3510  Web Content Coordinator — Entry
3511 Web Content Coordinator — Intermediate
3512  Web Content Coordinator — Career
3513  Web Content Coordinator — Senior/Expert
3514  Web Content Coordinator — Consultant
Organizational Manager/Director (Responsible for Staff)
3517  Web Content Manager
Individual Contributors/Functional Manager (No responsibility for Staff)
3520  Web Graphics Designer — Entry
3521  Web Graphics Designer — Intermediate
3522  Web Graphics Designer — Career
3523  Web Graphics Designer — Senior/Expert
3524  Web Graphics Designer — Consultant
Organizational Manager/Director (Responsible for Staff)
3527  Web Graphics Design Manager
Individual Contributors/Functional Manager (No responsibility for Staff)
3530  Web Technical Developer — Entry
3531  Web Technical Developer — Intermediate
3532  Web Technical Developer — Career
3533  Web Technical Developer — Senior/Expert
3534  Web Technical Developer — Consultant
Organizational Manager/Director (Responsible for Staff)
3537  Web Technical Development Manager
Individual Contributors/Functional Manager (No responsibility for Staff)
3542 e-Commerce Security Specialist — Career
3547 e-Commerce Security Manager
3570  e-Commerce Marketing Analyst — Entry
3571 e-Commerce Marketing Analyst — Intermediate
3572 e-Commerce Marketing Analyst — Career
3573  e-Commerce Marketing Analyst — Senior/Expert
3574  e-Commerce Marketing Analyst — Consultant
3580 On-Line Merchandising — Entry
3581  On-Line Merchandising — Intermediate
16
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e-COMMERCE (continued)

3582  On-Line Merchandising — Career

3583 On-Line Merchandising — Senior/Expert

3584 On-Line Merchandising - Consultant
Organizational Manager/Director (Responsible for Staff)

3587 On-Line Merchandising Manager A

3592 e-Commerce Technology Manager/Director

3594  e-Commerce Marketing Manager/Director A

3596  e-Commerce Marketing Manager/Director B

MARKET RESEARCH/COMPETITIVE INTELLIGENCE

Individual Contributors/Functional Manager (No responsibility for Staff)
4000 Market Research Specialist — Entry
4001 Market Research Specialist — Intermediate
4002 Market Research Specialist — Career
4003 Market Research Specialist — Senior/Expert
4004 Market Research Specialist — Consultant
4010  Competitive Intelligence Specialist - Entry
4011 Competitive Intelligence Specialist - Intermediate
4012 Competitive Intelligence Specialist — Career
4013 Competitive Intelligence Specialist — Senior/Expert
4014  Competitive Intelligence Specialist - Consultant
Organizational Manager/Director (Responsible for Staff) (continued)
4017 Competitive Intelligence Manager/Director A
4018 Competitive Intelligence Manager/Director B
4101 Market Research Manager/Director A
4102 Market Research Manager/Director B
Individual Contributors/Functional Manager (No responsibility for Staff)
4200 Marketing Database Analyst — Entry
4201 Marketing Database Analyst — Intermediate
4202 Marketing Database Analyst — Career
4203 Marketing Database Analyst — Senior/Expert
4204 Marketing Database Analyst — Consultant
Individual Contributors/Functional Manager (No responsibility for Staff)
4210 Marketing Database Statistician — Entry
4211 Marketing Database Statistician — Intermediate
4212 Marketing Database Statistician — Career
4213 Marketing Database Statistician — Senior/Expert
4214 Marketing Database Statistician — Consultant
Organizational Manager/Director (Responsible for Staff)
4217 Marketing Database Analysis Manager
4218 Marketing Database Analysis Director

PRODUCT MARKETING AND BRAND MANAGEMENT — GENERIC (Excludes Product Sectors CX,FO,RS,FS)

4410 Product and Brand Strategy Manager/Director A
4420 Product and Brand Strategy Manager/Director B
4510 Product Line/Brand Marketing Manager A

4520 Product Line/Brand Marketing Manager B

4530  Product Line/Brand Marketing Manager C

4540 Product Line/Brand Marketing Manager D

4550 Product Line/Brand Director

4560 Product Line/Brand Vice President
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BRAND/PRODUCT MANAGEMENT - CONSUMER PRODUCTS / FOOD / BEVERAGE / RETAIL SALES

The 47XX job series is unique with it's Product/Service designation: Please NOTE that the 3° digit represents the
level of the job and the 4" digit of the 47XX Job Code serfes indicates the primary type of consumer product/service provided.

Third Digit Designations
470X = Assistant Brand/Product Manager — Consumer Products/Food/Retail — Non-MBA Entry
471X = Assistant Brand/Product Manager - Consumer Products/Food/Retail — MBA Entry
472X = Associate Brand/Product Manager - Consumer Products/Food/Retalil
473X = Brand/Product Manager - Consumer Products/Food/Retail
474X = Senior Brand/Product Manager - Consumer Products/Food/Retail
475X = Marketing Director - Consumer Products/Food/Retail
476X = Vice President Brand/Product Marketing - Consumer Products/Food/Retail

Fourth Digit Designations
47X1 = Consumer — Durable Good (Intended for use for more than one year) e.g. Refrigerators, Appliances,
Housewares, Jewelry, Electronics
47X2 = Consumer — Non-Durable Goods (Normally consumed in less than one year) e.g. Cosmetics, Food,
Household Products, Drugs, Toys
47X3 = Apparel, Footwear, & Fashion Accessories
47X5 = Retail Sales
47X9 = Other, combination or default if not an identifiable sub-group

For example: A Senior Brand Manager, responsible for non-durable goods (laundry soap) would be reported as Job
Code 4742, and an Associate Product Manager for Retail Sales would be designated as a Job Code 4725.

BRAND/PRODUCT MANAGEMENT - FINANCIAL SERVICES

4810  Assistant Brand/Product Manager - Financial Services

4820  Associate Brand/Product Manager - Financial Services

4830 Brand/Product Manager - Financial Services

4840 Senior Brand/Product Manager - Financial Services

4850 Marketing Director - Financial Services

4860  Vice President Brand/Product Marketing - Financial Services

MARKETING TRAINING

Individual Contributors/Functional Manager (No responsibility for Staff)
4900  Trainer/Developer — Entry
4910  Trainer/Developer — Intermediate
4920  Trainer/Developer — Career
4930  Trainer/Developer — Senior/Expert
4940  Trainer/Developer — Consultant
4950  Marketing Education and Training Manager

TELEMARKETING/TELESALES

Individual Contributors/Functional Manager (No responsibility for Staff)
5010  Telemarketing Representative A - Entry (Inbound)
5012 Telemarketing Representative A - Entry (Outbound)
5020  Telemarketing Representative B - Intermediate
5030  Telemarketing Representative C - Career
Organizational Manager/Director (Responsible for Staff)
5101 Telemarketing Supervisor
5110  Telemarketing Manager
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SENIOR EXECUTIVE POSITIONS

9002
9003
9010
9020
9022
9030
9040
9091
9092

Top Corporate Events/Promotions Executive

Top Creative Executive

Top Advertising Executive

Top Public Relations Executive

Top Social Networking Media Executive
Top e-Commerce Executive

Top Market Research Executive

Top Marketing Executive — Division/Business Unit
Top Marketing Executive — Corporate
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PolicyCentral® — ONLINE POLICIES AND PRACTICES RESOURCE

You can earn a $250 discount when you complete/update your information in PolicyCentral.

Compensation related policy and practices information from all of our surveys is collected and analyzed through our website at
PolicyCentral — your online source for the compensation policy issues. Simply log on at www.wmgnet.com and click on
PolicyCentral to complete this portion of your survey.

You will receive a $250 discount on your survey fees if you complete or update your PolicyCentral information on the
following “Core Topics” by 15 April 2010.

BE-60 Benefits: Retirement Plans: 401(k) Type Plans
BO-25 Bonuses: Individual Performance (Except Sales)
ET-10 Employment Turnover/Reduction in Force
HO-15 Holidays: 2010

HO-16 Holidays: 2011

IN-10  Insurance: Accidental Death & Dismemberment (AD&D)
IN-15  Insurance: Group Life

IN-20  Insurance: Health & Medical

IN-30 Insurance: Long Term Disability (LTD)

IN-35 Insurance: Short Term Disability (STD)

PA-50 Pay Administration Methods

PA-55 Pay Increases: General and COLA's

PA-60 Pay Increases: Merit Budgets & Plans

PA-75 Pay Range: Methods & Policies

PA-80 Pay Range: Percent Change

We understand that it may require an initial investment of your time to enter your company’s data the first time for these
“Core Topics”, but once your data is in, updating it next year won't take as much of your time; you only need to review and
update your changes for “time sensitive” topics annually. All of your previous data is retained for modification, and if you are
in multiple WMG surveys, you only need to enter/update annually, and it covers all of your surveys, and you will be eligible for
multiple discounts!

Over 100 additional topics are also available and once you enter your own data on any topic, you can generate a report for
that topic.

In PolicyCentral You are able to customize your reports by selecting specific companies, product groups,
survey groups, geographic areas, and more. You can also receive reports in colorful graphics and uploadable
spreadsheet format — all free of any additional charge.

Enhanced Selection and Reporting Capability can be based on the following: (Data will not be displayed if there are less than 5
organizations reporting.)

Industry

Headquarters Location

Size of Organization

Employee Population

Annual $ Revenue

Specific WMG Survey Participants

Age of Data

Specific Company Selections

Ability to Include or Exclude your own data
Tabular and Graphic Analysis/Display
Results loadable to Excel files

You can logon at www.wmgnet.com to report and access your PolicyCentral information. If you are a new participant, or
have misplaced your username and password, call or email Tim at 408 399 4900 ext 222 or tim@wmgnet.com.
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PREVIOUS JOB MATCH REPORT

If you were a participant in the 2009 Marketing Compensation Survey, you can access your previous job matches and data by
logging on at http://www.wmgnet.com/ Once logged in, choose “My Recent Survey History” to access your Previous Job
Match Report and previous SmartScreen. They are also accessible from the 2010 SmartScreen. If you have misplaced your
username and password, call or email Patti Heyer at 408 399 4900 ext 235 or patti@wmgnet.com.

DATA CONFIDENTIALITY AND SECURITY

Participation in the survey implies agreement to share data with all other participants on a mutual exchange basis, providing
that the normal data confidentiality and security provisions are met. In order to protect the confidentiality of the data there
are several additional safeguards in effect.

e No company identification will be associated with any data or reports generated from the database, except a
participant's own data and reports.

e All reports and data presentations are available only in "aggregate” form and display summary information only.
e To ensure confidentiality, reports will NOT be produced for any participant unless the following criteria are met:
e Report requests should contain a minimum of five or more survey participants, in addition to the requester.
e No reports on individual jobs will be produced in which data from any single company (other than the requestor)

represents over 33.3% of the total data in a given job OR if there are less than five companies (including your
own) reporting data on a given job.

SmartScreen® - DATA ENTRY SIMPLIFIED

A pre-formatted SmartScreen® Excel template is available to simplify your data entry. The SmartScreen template is an
Excel based application that provides a flexible/user friendly interface to input, validate and securely submit your survey data.
SmartScreen also provides you with an import capability and validity checking for those with large files for submission. You
can “cut & paste” into it from your other internal data sources. The spreadsheet will highlight data that is not formatted
correctly and/or data that does not fall within specified reasonable limits on each job. You are able to verify your data before
submitting it to WMG, thus greatly increasing the validity of the data. It is available at no additional cost.

You can download the SmartScreen Excel template from:

http://www.wmagnet.com/DNN/Portals/0/mk/mk10SS.xls

Once you have entered your data, performed the “Validate Pay Data” function of your SmartScreen and saved your data on
your computer, you can submit your SmartScreen as follows:

e Save the file, click on the “SUBMIT” tab and follow the easy steps to upload directly and securely to the WMG
website. This is your most secure method to submit your data, as it is sent in an encrypted format.

OR

e Save the SmartScreen file to a location of your choice on your computer. Attach the completed file to an e-mail
message and send to Tim Schwarzer at tim@wmgnet.com

When your SmartScreen data is received in our office, it is reviewed and edited for completeness, reasonability and validity
prior to acceptance and use in the survey database. All data is passed against complex edit standards that have been
designed to identify questionable data entries and job matches. All data entries that do not meet this check will be brought to
your attention for verification and must be either substantiated or eliminated.

We strongly recommend that you keep a file copy of all information submitted to the survey for reference should we need to
contact you for verification, and as a protection against loss. If you need assistance interpreting the input requirements,
matching your jobs to the survey classifications or completing your SmartScreen please call or email Tim Schwarzer at 408
399 4900 ext 222 or tim@wmgnet.com.
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SmartScreen® - LAYOUT AND SPECIFICATIONS

Participants with large data files are advised to format them as specified above and import to the SmartScreen template for
validation prior to submission to WMG. Please call Tim Schwarzer at 408 399 4900 ext 222 if you have questions about the
use of the SmartScreen, if you have a data file exceeding 65,000 records, or proper formatting of your file.

Report annual dollars, whole numbers — do not include cents

If you have used formulas to calculate fields, convert the formulas to “values” prior to uploading to SmartScreen
DO NOT include decimals, dollar signs ($) or cents — These will be formatted for you

DO NOT add columns of information not defined on the Record Layout below

DO NOT use any field delimiters

DO NOT include or add hidden columns

DO NOT change the order of the columns

DO NOT assign a password to the document. You can use the “Submit” tab to directly and securely upload your file

Column Survey Data Element Definitions Page
A WMG Survey Job Code 23
B Company Job Code 23
C Company Job Title 23
D Employee Record Number 23
E FLSA Status 23
F Zip Code 23
G Product Code 23
H Base Pay 24
| Individual Variable Cash 24
J Other Variable Cash 24
K Total Cash (H + I +J) 24
L Variable Cash Eligibility Code 25
M Target Variable Cash Percentage 25
N Span of Control 25
@) Organization Code 25
P Global Responsibility Code 25
Q Long Term Eligibility Code 26
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SURVEY DATA ELEMENTS

Below are the definitions of each item on the SmartScreen®, listed in order by column.

Data Effective Date for the survey is 1 March 2010. Data reported should reflect policies and compensation in effect on 1
March 2010. All employees submitted must be on Active Pay Status as of 1 March 2010. EXCLUDE those who are on LOA,
disability, sabbatical, or similar non-active status. Report data for each individual employee matched to the survey job.

A. WMG/SURVEY JOB CODE: Identifies the job which this employee performs. Refer to the accompanying
descriptions for detailed job content and to verify job matching requirements and scoping factors. The employee
should perform at least 80% of the content of the job to be reported as a match to it.

B. COMPANY JOB CODE: If your company uses a job numbering system, indicate your internal company job code
that corresponds to your title. This information will help you document your job matches and entries for future
reference, as well as simplifying the updating of your data in subsequent cycles of the survey.

C. COMPANY JOB TITLE: Enter your internal company job title for each job reported. Titles that are longer than 50
characters will be truncated. Please abbreviate where possible.

D. EMPLOYEE RECORD NUMBER: Enter a unique employee record number assigned to enable internal tracking and
verification of data.

You may use any scheme meeting your own needs, such as Employee 1.D., Badge Number, Payroll Number, or any
other participant assigned number which will allow you to associate the data with your own employee and provide for
easy reference should we need to contact you to clarify, audit, or verify your input data. Please DO NOT submit
Social Security numbers or any other identification you would consider confidential, or would in any way connect the
pay data reported to your employee.

E. FLSA STATUS: Indicates whether the employee is recognized/classified as either exempted from, or eligible for,
overtime payments in accordance with the Fair Labor Standards Act. Use “N” if the incumbent is nonexempt (eligible
for overtime), and “E” if the incumbent is exempt (not eligible for overtime).

F. ZIP CODE: Indicate the Zip Code for the work location of the employee. These will be automatically converted to
proper geographic codes by our edit program. If the employee is remote (works from home), enter the code of the
work facility which most closely represents the labor market in which they are located. Report U.S. locations only.

G. PRODUCT CODE: Designates the primary product sector in which the employee is working. It indicates the
predominant source of revenue, for the sector in which the employee works.

AU = Automotive: Autos/trucks/vehicles/parts production, distribution, service and sales.

AV = Advertising/Publishing/Media: Advertising agencies, printing/publishing, marketing services.

CX = Consumer Products: Includes durable and non-durablepackaged goods, apparel, footwear, household
products, cosmetics, pharmaceuticals, personal and health care products, toys, recreational products,
consumer electronics and furnishings.

Note: Excludes Food/Beverages and Retail Sales Operations. Use “FO” and “RS” respectively for these.

ET = Entertainment: Movies, audio, video and other media production and distribution, theaters, amusement parks,
event venues and sports franchises.

FO = Food/Beverage; Production and distribution of food and beverage products.

Note: Excludes Retail Sales Operations and Food Services — see “RS” and “RF”
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G. PRODUCT CODE (Continued):

FS = Financial and Professional Services: Includes insurance, banks, savings & loans, stock brokerages, investment
firms, credit unions, professional service firms, credit reporting firms, mortgage services and other investment,
lending and depository institutions.

HO = Hospitality/Leisure/Travel: Hotels/motels, resorts, travel reservation services, and gaming.

RF = Restaurant/Food Service: Restaurants, fast food, retail, institutional, and commercial food and beverage
service providers.

RS = Retail Sales Operations: Chain stores, soft goods, drug, grocery, discount stores, super stores, outlets,
department stores, mail order, and end user sales via internet sales (e-tail), business to business (B2B), and
business to consumer (B2C).

TE = Telecommunications: Communications services, voice/data/telecom, Internet services, and telecom capital
equipment production.

TH = Technology: Computers, electronics, software, information technology, office products, biotechnology, and
aerospace/defense. Includes related services (e.g. outsourcing, consulting, and integration services)

TR = Transportation: Airlines, rail, bus, car rental, freight/delivery services, cargo handling, and shipping.

ZZ = Other Product/Industry Segments. Only for use if not covered in segments defined above.

BASE PAY: Annual Base Pay is regular base salary paid through the payroll. Such payments represent pre-tax and
pre-401(k) deferrals. Includes all cash earned as base salary. Excludes incentive-related income (reported under
INDIVIDUAL VARIABLE CASH below), and exclude over-time pay. Reflects the annual base pay rate in effect as of 1
March 2010.

INDIVIDUAL VARIABLE CASH: Annual cash payments earned (whether paid or not) for the most recent
completed plan year for any of the following programs. Report actual amounts earned, not targeted amounts. For
employees who have been in the position for less than a full year and received a pro-rated bonus,
report payments as annualized amounts. If you are unable to report annualized amounts, do not
report a bonus amount.

Do not report partial year payments. If amounts are for less than a full year, you can report using one of the
following methods:

. Pro-rate the typical, full year variable performance earnings and bonus.
OR
. Do not report any bonus amount that is for less than a full year; indicate that employee as eligible only.

Include:
Sales Incentives/Commissions Key Contributor Awards
Individual Performance Bonus Lump Sum Merit Increases
Discretionary Bonus Holiday Bonuses
Short Term Cash Payouts Spot Awards
MBO Bonus

Exclude:
Profit Sharing Gainsharing Awards
Team/Group/Unit Bonus Shift Differentials
Overtime Stock Grants/Options
Lead Premiums Patent/Suggestion Awards
Car Allowances Hiring/Retention Bonuses
Gross-up amounts paid for tax purposes Long-term or retirement plan payments
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J. OTHER VARIABLE CASH: Annual cash payments earned for the most recently completed full plan year for Other

Variable Cash awards. Report actual amounts earned, expressed in annual dollar amounts, for the most recent full plan
year, whether paid during or after the plan year. Do not report long-term, deferred, retirement, or vesting programs.
Report partial year or pro-rated payments as annualized amounts.

Include:
Team/Group/Unit Bonus Gainsharing Awards
Profit Sharing

Exclude:

Car Allowances Gross-up amounts paid for tax purposes
Lead Premiums Overtime
Sales Incentives/Commissions Patent/Suggestion Awards
Hiring/Retention Bonuses Key Contributor Awards
Long-term or retirement plan payments Shift Differentials
Stock Grants/Options MBO Bonus
Individual Performance Bonus Lump Sum Merit Increases
Discretionary Bonus Holiday Bonuses
Short Term Cash Payouts Spot Awards

K. TOTAL CASH: Total Annual cash earned by incumbent. Must equal the sum of Base Pay + Individual Variable Cash

+ Other Variable Cash. Exclude Long Term Incentive compensation.

L. VARIABLE CASH ELIGIBILITY CODE: Indicate whether the employee was eligible to receive a bonus or Profit
Sharing in the most recent or current plan year. “Eligibility” can refer to those in a formal or informal bonus plan.

0 = Mot eligible to receive ANY Variable Cash compensation (Neither Individual Variable Cash nor Other Variable
Cash).

1= ONLY eligible to receive payments from a “/ndividual Variable Cash” defined program.

2 = ONLY eligible to receive payments from a “Other Variable Cash” defined program.

3 = Eligible to receive payments from BOTH Individual Variable Cash and Other Variable Cash programs.

Note: The Eligibility Code only indicates eligibility, and is independent of the actual payments for variable cash
programs. An employee may be “eligible” for the program, but may not have received any payment amounts for the
survey period.

M. INDIVIDUAL VARIABLE CASH TARGET PERCENTAGE: Potential amount to be paid, as a percentage of Base
Pay, should the individual achieve 100% of defined targeted performance goals for the current fiscal year (in most
cases, this will be 2010 plan year). Target amount should be expressed as a percentage of Base Pay, to one implied
decimal place. Pro-rate for full year performance. Do not report partial year targets.

Examples: Enter 15.5% as 15.5 (Not 155)
Enter 3.5% as 3.5 (Not 35)
Enter 3.0% as 3 or 3.0 (Not 30)

For those employees who are paid on a “Straight Commission” basis such as Telesales Representatives (i.e. 100% of
their pay is from commission — no Base Pay), report their Total Commissions in column I — Individual Variable Cash.

N. SPAN OF CONTROL: The total number of direct and indirect reports for which a managerial position has
supervisory responsibility. Only enter this information for the managerial and executive jobs.

For Example: A second level manager who has 3 subordinate managers, each of which have 5 employees, would
be reported as 18 (3+5+5+5).
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0. ORGANIZATION CODE: Indicate the organizational responsibility level of the individual reported as:
1= Corporate Only
2 = Division or Business Unit Only
3 = Both Corporate and Division/Business Unit (If unknown, use this value as default)
4 = Qutside Advertising Agency
P. GLOBAL RESPONSIBILITY CODE: Indicate geographic/international responsibility level:
U = Responsible for United States/Northern America (Domestic operations ONLY)
N = Responsible for Non-USA international operations only (excluding USA)
G = Responsible for total GLOBAL operations including USA
Q. LONG-TERM ELIGIBILITY CODE: Indicate whether the incumbent is currently eligible or not eligible for stock
options or grants and/or other long-term cash incentives, beyond annual profit sharing.
These will Include, but may not be limited to:
e Incentive Stock Options e Performance Shares/Share-Units
e  Stock Appreciation Rights (SAR'’s) e Restricted/Registered Stock Units (RSU’s)
e Non-Qualified Stock Options e Incentive/Award Programs
e Phantom Shares e  Other Similar Stock Based Programs
Note: Excludes Employee Stock Purchase Programs
0 = Incumbent is NOT eligible for any Stock Option Grants or Long-Term cash incentives, beyond annual profit
sharing
1= Incumbent is currently eligible for Stock Option Grants, or other stock programs ONLY
2 = Incumbent is currently eligible for Long-Term cash incentives ONLY, beyond annual profit sharing
3 = Incumbent is currently eligible for both Stock Options or Grants and other Long-Term cash incentives, beyond
annual profit sharing
AND.. Don’t Forget
®  Submit your input by 15 April and receive a $100 “On-Time” Discount
m  Place your Report Order by 30 June and receive a $200 “Early Order” discount.
®  Don't forget you can earn a $250 discount when you enter/review your compensation Policy and Practice
information in PolicyCentral on our website: www.wmgnet.com Call if you've misplaced your log-on
username and password.
m  Refer a friend/colleague and receive the $500 “Referral Discount”.
QUESTIONS.....

For content, job matching, definitions, and general survey questions:
Contact Tim Schwarzer at 408/399-4900, ext.222 or tim@wmgnet.com

For data formatting and submission questions:
Contact Patti Heyer at 408/399-4900, ext.235 or patti@wmgnet.com
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JOB MATCHING

This survey is aimed at collecting data for a variety of levels of individual contributors and first/second level management
positions within several functions of the marketing organization. Several top Executive positions are also covered, as well as
Corporate, National, International, Global, and Division level jobs. These functions include:

Marketing Communications
e-Commerce & On-Line Merchandising
Advertising

Market Research & Analysis

Trade Show/Exhibit Coordination
Product Line Marketing

Media Preparation

Brand Management

Public Relations

Marketing Training
Forecasting/Pricing
Telemarketing

Catalog and Direct Mail
Senior Executive Management

A general job description is provided for each job covered in the survey. These descriptions are prepared to reflect the normal
range of duties, responsibilities and requirements found in the level of the job specified. It is not intended that the description
list every specific task that might conceivably be assigned to that job. Rather, it is a general indication of the scope and
complexity of the job. Thus, it is unlikely that your jobs will be exact matches to the job descriptions.

The description should be used as a reference and guide to the general level of skill required for the performance of the
typical duties listed. As a basic guide, you should have a minimum of an 80% confidence level that your job is a match. Pay
particular attention to the exclusions and qualifying remarks in some descriptions.

Job descriptions are presented in the form of a hierarchical matrix, and indicate general parameters for defining/matching to
the correct job level. Three job categories have been defined, with several job levels within these.

Individual Contributors/Functional Managers: These include those professionals who perform the default functional
activities. Incumbents do not have staff management responsibilities, but may be “Team Leaders” responsible for meeting
functional objectives or may rely on support staff of the organization. In some cases, these individuals may carry a “Manager”
title; indicating functional management responsibilities. They “manage” the operation of the function, but do not generally
have responsibility for traditional management/supervisory actions such as hire/fire authority, performance evaluation,
discipline and the like. Individuals in all 5 levels are normally considered as exempt. However, individual company policy may
treat them otherwise. Do not report those who are solely administrative staff support for the function.

Managers/Directors: These individuals have both functional management and staff management responsibilities.

The first level has direct supervision of lower level individual contributors and support staff, and may report to the
second or higher management level.

The second level has overall responsibility for the first level of management and their staff and may report to senior
executive management.

Both levels have full management/supervisory responsibilities for the hire/fire actions, performance evaluation,
discipline, development and the like. They may also have budgetary control and responsibility.

Executives: Identified by the 9XXX series of jobs. These are the most senior level individuals within their defined function

and are typically titles as Vice President, Senior Vice President, Executive Vice President. Normally report directly to the
President/CEO, or Executive Head of the reporting entity/business unit.
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MULTIPLE LEVEL MATCHING

Your job family may have more, or less levels within it than are identified in the survey. Review the content of the survey
description to determine if two or more of your levels may need to be combined for reporting to a given survey level.

The survey has five levels of Web Graphics Designer. Your company has six. Upon review of the survey
descriptions, you may determine that your 3 and 4" level would be best reported to the 3™ level in the
survey. Therefore, combine your 3" & 4" level and report both in the 3" level of the survey.

For Example:

Conversely, if you have two levels, and the survey has five, try to allocate your employees among the five
survey levels based on job content, experience, and complexity, where possible, but do not force fit.

BLENDED JOBS - DO NOT DOUBLE MATCH

If your employee performs a combination of duties from two or more survey job levels or groups, pick the one survey job
or group where at least 80% of the survey job content fits the employee. DO NOT match the same employee to more
than one survey job level or group. If no survey job represents at least 80% of the duties of the employee, DO NOT

REPORT that employee. “If in doubt, leave it out”.
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FUNCTIONAL DUTIES AND RESPONSIBILITIES: (Normally involved in a combination of the defined functions/specialties.)

Plans, creates and/or produces marketing communications/sales promotional materials to implement product marketing strategies and sales objectives. Produces information
materials for communications media to reach the maximum number of customer and prospects. May perform, coordinate or oversee activities such as marketing related writing,
layout, sales kit preparation and display arrangement. Consults with product management, sales and internal/external organizations to develop and implement plans. Coordinates
activities involved in the preparation of advertising, sales promotion and publicity in support of the marketing of company products.

group

JOB FAMILY: GENERALIST — MARKETING COMMUNICATIONS

Develops short and long-term advertising and sales promotion objectives. Develops and coordinates the selection of media, creation of program concepts, materials preparation and
placements. Plans and implements advertising programs consistent with marketing and product objectives. Coordinates with advertising agencies in developing and preparing
promotional campaigns, selecting media and formats to inform potential customer of products. Evaluates effectiveness of advertising programs through analysis of responses and
sales indicators. Develops, coordinates and conducts special promotional programs. Prepares special sales and promotional literature for various audiences including company
personnel, special target groups, selected industries and the like.

May organize and coordinate trade show exhibits, seminars and press meetings to promote new products or enhance potential sales of existing products. May be responsible for
writing and/or editing of technical and/or promotional papers (i.e., product description catalogs, brochures). Plans and implements internal and/or external company related events,
i.e., non-technical and technical exhibit/event set-up, facility and budget negotiation.

NOTE: For those who are limited to a single function, such as, advertising, web design, trade show/exhibit coordination and graphics design.See Job Series 12XX, 13XX, and 35XX

Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
INDIVIDUAL CONTRIBUTOR/FUNCTIONAL MANAGER (No responsibility for staff management)
1000  Marketing Communications Specialist - Entry Bachelor < 1 year < 2 years
Requires a working knowledge of business practice and procedures which is generally obtained on the job. Applies standard Degree
principles, theories and concepts. Plans and schedules the daily tasks to be performed by the position. Makes choices on  or equivalent
work prioritization with some assistance. Uses standard instructions, written manuals and documents. experience
1001  Marketing Communications Specialist - Intermediate Bachelor 3+ years 4+ years
Requires thorough knowledge of business practice and procedures in order to perform non-repetitive, analytical work. Degree 2+ years
Position uses a wide application of principles, theories, concepts and draws on previous experience to determine a course of  or Master
action. Participates in planning and scheduling to establish deadlines and ensure the timely completion of several Degree
independent tasks and short-term projects. May organize and schedule group tasks. Multiple tasks/projects are or equivalent
assigned and reviewed generally only upon completion. experience
1002  Marketing Communications Specialist - Career Bachelor 5+ years 6+ years
Requires advanced knowledge of the principles and practices within marketing communications field or recognized body of Degree 4+ years
formal knowledge. This includes knowledge required for complex problems, new project and system development, financial or Master
analysis, etc. Plans for the effective development and implementation of longer-term projects. Requires work Degree

prioritization, forecasting, scheduling and coordinating resources within assigned projects. Major projects are reviewed
in terms of achieving goals, generally over an extended period of time.

or equivalent
experience
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1003 Marketing Communications Specialist - Senior/Expert Bachelor 7+ years 8+ years
Requires advanced knowledge of marketing communications professional field. Applies advanced principles, theories and Degree 6+ years
concepts. Contributes to the development of new principles and concepts. May require considerable working knowledge of or Master
other major areas and the skill to integrate and communicate that information. Projects or forecasts future internal or Degree
external needs. Evaluates impact on strategic marketing communication planning objectives and strategies. Decisions or equivalent
have a profound impact on the total organization. Work involves latitude for decision-making and priority setting. Is experience
assigned long-range projects and reviewed through achievement of objectives according to pre-defined goals.
1004 Marketing Communications Specialist - Consultant Bachelor 9+ years 10+ years
Normally the Highest Level Individual Contributor without staff management responsibilities. May have functional Degree 8+ years
management responsibilities. Requires expert knowledge in several professional or industry fields and the ability to integrate or Master
critical information from many diverse areas. Requires extensive theoretical, practical and industry knowledge. Applies Degree
and/or develops highly advanced principles and concepts. Recognized by internal and external associates for high-level or equivalent
expertise. Conducts long-term planning of complex, strategic and major marketing communication programs. Forecast experience
marketing communication needs. Work prioritization and decisions are critical to the overall success of all aspects and
phases of the organization. Work involves a broad latitude for decision-making and review of actions through goal
attainment.
JOB FAMILY: MARKETING COMMUNICATIONS - MANAGEMENT
Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
ORGANIZATIONAL MANAGER/DIRECTOR (Responsible for management of subordinate level staff)
1100 Marketing Communications Supervisor Bachelor 2+ years 5+ years
First Level Full Management Responsibility. Requires thorough knowledge of the marketing communications field. Degree
Applies acquired knowledge of business practices and procedures in order to perform non-repetitive, analytical work. equivalent
Requires application of principles, theories, concepts and draws on previous experience to determine a course of action. May experience

report to 1% or 2™ level of marketing communication management. Provides general direction to and review of marketing
communications staff. Is involved in the complexities of day-to-day operational problems. Work involves decision-
making and review of actions through goal attainment. May monitor performance of outside vendors and free lance
contractors.
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1101  Marketing Communications Manager/Director A Bachelor 7+ years 9+ years
Requires expert knowledge within a marketing communications field and the ability to integrate critical information Degree 6+ years
from many diverse areas. Requires extensive practical and industry knowledge. Applies and/or develops advanced or Master
concepts. Provides input to senior managers in developing and establishing communication policies. May report to 2nd Degree
level of marketing communications management or Senior Marketing Executive. Provides general direction to and or equivalent
review of marketing communications staff. Develops organizational policies and authorizes implementation of same. experience
Work prioritization and decisions are important to the overall success of all aspects and phases of the organization.
May have country or international responsibility. At times, is involved in the complexities of day-to-day operational
problems. Ensures that overall budget schedules and performance standards are realistically set and attained. Work
involves a broad latitude for decision-making and review of actions through goal attainment. Monitors performance of
outside vendors and free lance contractors.
1102  Marketing Communications Manager/Director B Bachelor 10+ years 12+ years
Second Level Full Management Responsibilities. Normally directs and manages thru First Level (A) Management Degree 9+ years
positions. Typically reports to a Senior Marketing Executive (9XXX level job). Requires extensive knowledge of or Master
marketing communications activities concerned with developing and analyzing diverse areas such as marketing Degree
communication strategies, defining and implementing advertising and promotion programs, etc. Typically reports to a or equivalent
Senior Marketing Executive. Plan, directs and controls the activities of a staff to maximize the marketing experience
communications efforts of the organizational unit. Provides for the preparation and consolidation of forecasts which
meet overall marketing/sales objectives of the company. Develops methods to track effectiveness of implemented
programs. Monitors performance and cost effectiveness of outside vendors and freelance contractors.
JOB FAMILY: TRADE SHOWS/EXHIBITS/EVENTS
Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
INDIVIDUAL CONTRIBUTOR/FUNCTIONAL MANAGER (No responsibility for staff management)
1240 Trade Show/Exhibits/Events Specialist - Entry Associate < 1year < 2 years
Knowledge of trade show activities and venues. Coordinates with internal users to collect information necessary for Degree

planning requirements, materials and services needed for trade shows, exhibits and events. Reviews space
requirements and recommends placement. Assists in coordination of installation of specialized equipment and facilities,
travel and freight arrangements, catering and the like.

or equivalent
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JOB FAMILY: TRADE SHOWS/EXHIBITS/EVENTS (continued) '
Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1241  Trade Show/Exhibits/Events Specialist - Intermediate Associate 1+ year 3+ years
Knowledge of trade show activities and venues. Coordinates with internal users to collect information necessary for Degree
planning requirements, materials and services needed for trade shows, exhibits and events. Reviews space or equivalent
requirements and recommends placement. Assists in coordination of installation of specialized equipment and facilities, experience
travel and freight arrangements, catering and the like.
1242 Trade Show/Exhibits/Events Specialist - Career Associate 3+ years 6+ years
Coordinates arrangements for the booking, set-up and establishment of company presence at industry trade shows, Degree
events and exhibits. Requires advanced knowledge of marketing communications. Reviews space requirements and or equivalent
determines placement. Coordinates acquisition and shipment of exhibit materials, company products required. May experience
coordinate installation of specialized equipment and facilities. Schedules events which may require acquisition of
facilities, travel arrangements, program talent, catering and the like.
INDIVIDUAL CONTRIBUTOR/FUNCTIONAL MANAGER (No responsibility for staff management)
1243  Trade Show/Exhibits/Events Specialist - Senior/Expert Associate 7+ years 12+ years
Extensive knowledge of trade show activities and venues. Maintains awareness of newly developing sites and opportunities. Degree
Develops and reviews trade show/exhibit/event plans to maximize company presence and exposure at minimal cost. or equivalent
Coordinates site design and configuration. Collects and analyses cost information and prepares comparative analyses experience
for alternative venues. Seeks out and qualifies outside venders and services for transportation, set-up, production,
catering, freight and the like. Recommends most cost effective means.
1244  Trade Show/Exhibits/Events Specialist - Consultant Bachelor 9+ years 15+ years
Normally the Highest Level Individual Contributor without staff management responsibilities. May have functional Degree
management responsibilities. Expert knowledge of trade show activities and venues. Actively works with external or equivalent
groups/agencies to develop trade show sites and opportunities. Develops trade show/exhibit/event plans to maximize experience

company presence and exposure while meeting budget requirements. Develops site design and configuration
standards for the company. Establishes effective vendor relationships to ensure quality services and responsiveness.
Analyzes costing for competitiveness and makes recommendations to management. Negotiates on behalf of the
company to obtain the most cost effective pricing and services. Applies professional expertise, knowledge, principles,
concepts, methodologies, and company standards/practices to planning trade show, exhibits and events. Requires
extensive theoretical practical and industry knowledge. Requires expert negotiation skills. Recognized by internal and
external associates for high-level expertise. Demonstrates superior presentation skills. Represents the company point-
of-view in high-level presentations. Work prioritization and decisions are critical to the overall success of all aspects
and phases of the organization. Work involves broad latitude for decision-making and review of actions through goal
attainment.
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1247  Trade Show/Exhibits /Events Manager/Director Bachelor 8+ years 12+ years
Extensive knowledge of trade show activities and venues. Maintains awareness of newly developing sites and opportunities Degree
and possesses strong management skills and experience. Responsible for the creation of trade show and events calendar, or equivalent
plan, and execution. Recommends criteria for shows and creates project plans for each show proposed. Manage trade show experience
events including strategy, plans and budget associated with trade show activities. Manages all exhibit properties arranging
for booth space and ordering all booth services for shows; Manages communications with outside exhibit companies for
booth and show graphics, and supervises the implementation, booth modifications or construction by exhibit house.
Develops show budget, tracks expenses and manages program to budget; Manage event related details such as negotiating
sponsorships, developing marketing materials, maintaining exhibit, coordinates event staffing and managing booth logistics
on site, including live presentations. Develops and implements corporate message and theme for events including production
of collateral, tradeshow signs, giveaways and booth design; also conducts pre-show briefings with booth staff. Reviews show
attendance and response data.
JOB FAMILY: MEETINGS/CONFERENCE PLANNING
Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
INDIVIDUAL CONTRIBUTOR/FUNCTIONAL MANAGER (No responsibility for staff management)
1250 Meeting/Conference Planning Specialist - Entry Associate < 1year < 2 years
Provides assistance in the planning of major corporate meetings, conferences and events. Is assigned specific Degree
planning projects by management staff. Presents finding to management. Requires working knowledge of the or equivalent
business practices and procedures that are generally obtained on the job. Works with written as well as verbal experience
direction. Applies standard principles, theories and concepts in meeting/conference and event planning. Guidance
is readily available from other team members or management. Consults with team leaders and or management to
develop schedules, milestones, and priorities. Entry-level position into job family.
1251  Meeting/Conference Planning Specialist - Intermediate Associate 2+ years 4+ years
Requires thorough knowledge of business practice and procedures in order to perform non-repetitive, analytical work. Degree
Position uses a wide application of principles, theories, concepts and draws on previous experience to determine a course  or equivalent
of action. Participates in planning and scheduling to establish deadlines and ensure the timely completion of several experience

independent tasks and short-term projects. May organize and schedule group tasks. Multiple tasks/projects are
assigned and reviewed generally only upon completion.
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1252  Meeting/Conference Planning Specialist - Career Associate 3+ years 6+ years
Requires advanced knowledge to provide cost effective and successful meeting planning services by coordinating facilities, Degree
lodging, food and beverage, travel, entertainment and other related issues for conferences, meetings and special events. or equivalent
Reviews and monitors meeting/conference budgets. Reviews billings for accuracy. May have prescribed negotiation experience
responsibilities. Researches site locations for suitability. Prepares bid comparisons. Reviews site and service contracts
for facilities, transportation, entertainment, events and related activities. Coordinates arrangements with vendors
and site logistics as needed.
1253 Meeting/Conference Planning Specialist - Senior/Expert Bachelor 6+ years 10+ years
Requires expert knowledge of successful meeting/conference planning techniques and methodologies Responsible for Degree
coordination of planning for major corporate meetings/conferences and events which have high customer exposure or equivalent
and are high profile events. experience
1254  Meeting/Conference Planning Specialist - Consultant Bachelor 8+ years 12+ years
Normally the highest level Individual Contributor without staff management responsibilities. May have functional Degree
management responsibilities. Works closely with company management to establish needs and objectives of an event. or equivalent
Establishes effective vendor relationships to ensure quality services and responsiveness. Prepares request for bids and experience
reviews bids for competitiveness and performance. Negotiates on behalf of the company to obtain the most cost-effective
pricing and services. Applies professional expertise, knowledge, principles, concepts, methodologies, and company
standards/practices to planning company functions. Requires extensive theoretical, practical and industry knowledge.
Requires expert negotiation skills. Recognized by internal and external associates for high-level expertise.
Demonstrates superior presentation skills. Represents the company point-of-view in high-level presentations. Work
prioritization and decisions are critical to the overall success of all aspects and phases of the organization. Work
involves broad latitude for decision-making and review of actions through goal attainment.
ORGANIZATIONAL MANAGER/DIRECTOR (Responsible for management of subordinate level staff)
1257 Meeting/Conference Planning Manager/Director A Bachelor Degree 5+ years 8+ years

First Level Full Management Responsibilities. Requires expert knowledge of meeting/conference arrangements to
manage meeting/conference planning activities which provide cost effective and successful meeting planning services by
negotiating facilities, lodging, food and beverage, travel, entertainment, safety, security and other related activities.
Establishes and monitors meeting/conference budgets for cost effective results. Meets with internal management to
determine needs and objectives of event. Researches site locations; may conduct site visits and inspections to insure
suitability and capabilities of vendors. Prepares requests for vendor bids and reviews bids for competitiveness and
performance. Negotiates site and service contracts for facilities, transportation, entertainment, events and related
activities. Establishes and maintains on-going vendor relationships to ensure quality support, competitiveness and
responsiveness.

or equivalent
experience
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Minimum
Experience

Typical
Incumbent
Experience

Level

1258

1261

Meeting/Conference Planning Manager/Director B

Second Level Full Management Responsibilities. Normally directs and manages thru First Level (A) Management
positions. Typically reports to a Senior Marketing Executive (9XXX level job). Requires extensive knowledge of
meeting/conference management activities. Plans and manages all aspects of major, high-level meetings and
special events to achieve cost effective and successful meetings/conferences and events, for groups of up to 1000,
including facilities, lodging, food and beverage, travel, entertainment, safety and security, and related activities.
Plans, organizes, directs and controls activities and staff involved in determining event requirements, researching
site locations, negotiating event activities. Conducts site and vendor visits to determine suitability and capability.
Works directly with event sponsors to develop and finalize program formats, topics, speakers, and special events.
Evaluates effectiveness of event. Determines and manages budget. Establishes and manages acceptable
contingency plans and arrangements.

Corporate Events Specialist — Intermediate

1262

Assists in the planning, organizing, developing and conducting of corporate or business unit sponsored events, such
as tennis matches, golf matches, auto races, triathlons, marathons, walks, cycling competitions and other similar
recreation events. Assignments normally encompass well established events where tasks are well defined, or
localized events with limited impact. Requires thorough knowledge of business practice and procedures in order to
perform non-repetitive, analytical work. Position uses a wide application of principles, theories, concepts and draws on
previous experience to determine a course of action. Participates in planning and scheduling to establish deadlines
and ensure the timely completion of several independent tasks and short-term projects. May organize and schedule
group tasks. Multiple tasks/projects are assigned and reviewed generally only upon completion.

Corporate Events Specialist — Career

Assists in the planning, organizing, developing and conducting of corporate or business unit sponsored events, such as
tennis matches, golf matches, auto races, triathlons, marathons, walks, cycling competitions and other similar recreation
events. Assignments normally encompass a variety of events which require definition and experience new challenges.
Researches and analyzes cost information. Coordinates arrangements and schedules. Requires advanced knowledge of
the principles and practices within corporate events field or recognized body of formal knowledge. This includes
knowledge required for complex problems, new project and strategic analysis, etc. Plans for the effective development
and implementation of longer-term projects. Requires work prioritization, forecasting, scheduling and coordinating
resources within assigned projects. Major projects are reviewed in terms of achieving goals, generally over an extended
period of time.

Bachelor Degree
or equivalent
experience

Bachelor Degree
or equivalent
experience

Bachelor Degree
or equivalent
experience

6+ years

3+ years

5+ years

10+ years

5+ years

7+ years
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Typical
Incumbent

Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1263 Corporate Events Specialist - Senior/Expert Bachelor Degree 7+ years 9+ years

Oversees the planning, organizing, developing and conducting of corporate or business unit sponsored events, such as or Master

tennis matches, golf matches, auto races, triathlons, marathons, walks, cycling competitions and other similar recreation Degree

events. Assignments normally encompass a wide variety of events where company exposure is significant and guidance or equivalent

is minimal. Requires advanced knowledge of corporate events. Applies advanced principles and concepts. Contributes to  experience

the development of new concepts. May require considerable working knowledge of other major areas and the skill to

integrate and communicate that information. Projects or forecasts future internal or external needs and their impact on

strategic planning objectives. Work involves latitude for decision-making and priority setting. Is assigned long-range

projects and reviewed through achievement of objectives according to pre-defined goals.
1264  Corporate Events Specialist - Consultant Bachelor Degree 9+ years 12+ years

Normally the Highest Level Individual Contributor without staff management responsibilities. Manages the planning, or Master

organizing, developing and conducting of corporate or business unit sponsored events, such as tennis matches, golf Degree

matches, auto races, triathlons, marathons, walks, cycling competitions and other similar recreation events. Assignments or equivalent

normally encompass major, high profile events having a major impact on company resources. Tasks are complex, with experience

little or not guidance available. May have functional management responsibilities. Requires expert knowledge in several

professional area and the ability to integrate critical information from many diverse areas. Requires extensive theoretical

and practical knowledge. Applies and/or develops highly advanced principles and concepts. Recognized by internal and

external associates for high level expertise. Demonstrates superior presentation skills. Represents the company point-of-

view in high level presentations of an external and internal nature. Forecasts business opportunities growth and success

of the organization. Work prioritization and decisions are critical to the overall success of all events. Work involves a

broad latitude for decision-making and review of actions through goal attainment.
1267  Corporate Events/Sponsorship Manager Bachelor Degree 8+ years 10+ years

Plans, organizes and conducts corporate sponsored events including professional and amateur sporting and similar  or equivalent

events such as tennis matches, golf matches, auto races, triathlons, cycling events, recreation events with a local or experience

regional geography impact. Plans, organizes, directs, and controls activities and staff involved developing and

evaluating corporate sponsorship opportunities and events which have significant customer exposure. Develops

sponsorship proposals for effectiveness. Negotiates sponsorship agreements. Coordinates with top management in

the creation and development of corporate sponsorship programs to maximize their customer impact.
1269 Corporate Events/Sponsorship Director — National Level Bachelor Degree 10+ years 15+ years

Normally reports to a Senior Marketing Executive (9XXX Level Job). Requires extensive knowledge of activities and
external contacts involved in planning, organizing and conducting major corporate sponsored events on a
nationwide scale including high profile professional and amateur sporting and similar events such as tennis
matches, national championships, bowl games, golf championships, auto races, triathlons, cycling events,
recreation events with a national or major geography impact. Plans, organizes, directs, and controls activities and
staff involved developing and evaluating major corporate sponsorship opportunities and events which have high
customer exposure and are high profile events. Develops sponsorship proposals for effectiveness. Negotiates
sponsorship agreements. Coordinates with top management in the creation and development of corporate
sponsorship programs to maximize their customer impact.

or equivalent
experience
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The Creative Graphics Design Family may exist in either a company internal agency or an outside, external agency environment. Report outside/external agency employees as
organizational code “4”.

NOTE: If substantial (over 75%) web site graphics design responsibilities are present, use 352X Job Series. Use this job series (131X) if web related responsibilities are less than
25% of activities.

Typical
Incumbent

Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
INDIVIDUAL CONTRIBUTOR/FUNCTIONAL MANAGER (No responsibility for staff management)
1310  Graphics Design Specialist - Entry Associate <1year < 2 years

Under close supervision, plans, lays-out and prepares art work for inclusion in product brochures, displays, Degree

presentations, slides, proposals, technical manuals, and similar graphics applications where standards are well or equivalent

established and follows prescribed formats. Familiar with standard PC-based graphics presentation techniques and experience

applications. Works from written as well as verbal direction. Guidelines from superiors are readily available.

Prepares renderings, charts, graphs, schematics, two and three-dimensional drawings. May support web graphics

design requirements. Uses engineering drawings, photographs, rough sketches, models or other documentation to

prepare desired artwork. Utilizes standard graphics art techniques, equipment and supplies.
1311  Graphics Design Specialist - Intermediate Associate 2+ years 4+ years

Under limited supervision, plans, lays-out and prepares art work for inclusion in product brochures, displays, Degree

presentations, slides, proposals, technical manuals, and similar graphics applications where standards are well or equivalent

established and generally follow prescribed formats. Familiar with standard PC-based graphics presentation experience

techniques and applications. Works from written as well as verbal direction. Guidelines from superiors are readily

available. Prepares renderings, charts, graphs, schematics, two and three-dimensional drawings. May support web

graphics design requirements. Uses engineering drawings, photographs, rough sketches, models or other

documentation to prepare desired artwork. Utilizes standard graphics art techniques, equipment and supplies.
1312  Graphics Design Specialist - Career Bachelor Degree 4+ years 6+ years

Under general supervision, performs a variety of support tasks in the planning, layout and preparation of
commercial art work for inclusion in product brochures, displays, web applications, presentations, slides, proposals,
technical manuals, and similar graphics applications requiring a creative graphics treatment. Experienced user of a
variety of PC-based graphics presentation techniques and applications. Works from general guidelines using
considerable creative judgment regarding composition, media selection and the like. May provide technical guidance
to other designers. Familiar with multiple media and presentation techniques. Designs, develops, produces and
prepares creative graphics, commercial art and technical illustrative materials from sketches, written and verbal
requests. May support web graphics design requirements. Selects techniques best suited to produce desired visual
effects in conformance with specified quality standards. Recommends appropriate methods and medium to convey
the desired effect. Utilizes a wide variety of graphics production equipment, web tools and supplies including
personal computer and desktop publishing/graphics software.

in graphics
design from
AIGA accredited
school

or equivalent
experience
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1313  Graphics Design Specialist - Senior/Expert Bachelor Degree 6+ years 8+ years
Under general supervision, performs complex design, layout, planning and preparation of commercial artwork for in graphics
application on a wide variety of products, product literature, displays, web applications, presentations, proposals, design from
technical manuals, and similar graphics applications requiring innovative and creative graphics capabilities. Works AIGA accredited
from general guidelines utilizing extensive creative skill and judgment regarding composition, media selection, school
presentation impact, style definitions and the like. Familiar with a wide variety of media and presentation techniques or equivalent
and PC-based design tools. Designs, develops, produces and prepares advanced creative graphics, commercial art experience
and technical illustrative materials from general instructions. May support advanced web graphics design
requirements. Defines techniques best suited to produce desired visual effects to achieve required results. Specifies
methods and medium to convey the desired message. Utilizes a wide variety of graphics production equipment and
supplies including personal computer and desktop publishing/graphics software. May provide guidance to other
designers.
1314  Graphic Design Specialist - Consultant B.A Degree 8+ years 10+ years
Normally the Highest Level Individual Contributor without staff management responsibilities. Develops design concepts in graphics
involving highly creative and innovative approaches. May have functional management responsibilities. Works design from
independently to perform expert level design, layout, planning and preparation of commercial art work for application AIGA
on a wide variety of products, product literature, displays, web applications, presentation, proposals, technical manuals accredited
and similar graphics applications requiring innovative and creative capabilities. Works with management and other school
organizations (e.g. sales, public relations and promotions) to develop graphic materials. Requires expert level skills or equivalent
with a wide variety of media and presentation techniques and PC-based design tools. Applies professional expertise, experience
knowledge, principles, concepts, methodologies, and company standards/practices to designing company materials.
Works with management to set standards and practices for the function. Requires extensive theoretical practical and
industry knowledge. Recognized by internal and external associates for high-level expertise. Work prioritization and
decisions are critical to the overall success of all aspects and phases of the organization. A wide degree of creativity is
required. Work involves broad latitude for decision-making and review of actions through goal attainment. Provide
work guidance to others in the work group.
1315 Art Director — No Staff Responsibilities Bachelor 10+ years 15+ years
Under general supervision, performs complex design, layout, planning and preparation of commercial artwork for Degree
application on a wide variety of products, product literature, displays, web applications, presentations, proposals, in graphics
technical manuals, and similar graphics applications requiring innovative and creative graphics capabilities. Works from  design from
general guidelines utilizing extensive creative skill, artistic conceptualization and judgment regarding composition, AIGA
media selection, presentation impact, style definitions and the like. Familiar with a wide variety of media and accredited
presentation techniques and PC-based design tools. Develops initial design concepts, strategic design direction and school
company identity systems. Leads design strategy definition efforts to ensure that visual and brand identity are or equivalent
reinforced by all graphic design efforts. May provide artistic & conceptual guidance to other designers. Does not experience

perform supervision or staff management responsibilities.
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
ORGANIZATIONAL MANAGER/DIRECTOR (Responsible for management of subordinate level staff)
1317 Creative Director A — First Level Bachelor 7+ years 10+ years
First full level management responsibifity. Requires expert knowledge within the creative development, design, copy, Degree
production and media planning functions and the ability to integrate and coordinate internal and external resources. in graphics
Formulates and monitors branding concepts and applications to ensure that branding reinforces client requirements design from
and desired image. Interprets client preferences and communication strategies; devises creative solutions, approaches AIGA
and treatments which result in desired impact. Develops and applies advanced creative and design concepts. Strong accredited
experience with design, copy, media and production activities with ability to manage creative projects from conception school
through implementation. Manages and directs the creative staff and function to implement and produce timely and or equivalent
cost effective advertising approaches. Responsible for the conception and development of new advertising/promotion experience
campaigns for print, broadcast, e-Commerce and related media. Develops creative solutions and overall strategies to
address marketing goals.
1318  Creative Director B — Second Level Bachelor 10+ years 15+ years
Second Level Full Management Responsibilities. Normally directs and manages thru First Level (A) Management Degree
positions. Typically reports to a Senior Marketing Executive (9XXX level job). Serves as creative leader and mentor to in graphics
conceptualize, develop and implement new creative solutions which will enhance company and brand image. design from
Formulates and monitors branding concepts and applications to ensure that branding reinforces client requirements AIGA
and desired image. Interprets client preferences and communication strategies; devises creative solutions, approaches accredited
and treatments which result in desired impact. Reviews all creative work to ensure meeting strategic targets, and school
satisfying quality standards. Requires expert knowledge within the creative development, design, copy, production and or equivalent
media planning functions and the ability to integrate and coordinate internal and external resources. Establishes experience
creative standards. Manages and directs the creative staff and functions such as Graphics, Video, Photography, Digital
Imaging and Studio Activities. Implements and produces timely and cost effective marketing, branding and advertising
approaches. Responsible for the conception and development of new advertising/promotion campaigns for print,
broadcast, e-Commerce and related media. Develops creative solutions and overall strategies to address marketing
goals.
1319  Vice President Creative Bachelor 12+ years 15+ years
Third Level Full Management Responsibilities. Normally directs and manages thru Fist Level (A) and Second Level (B) Degree
positions. Develops the overall strategy of the creative activities of the organization. Mentors and manages staff involved in  or Master
the conceptualization, design, development, and implementation of new creative solutions which will_enhance the company Degree
and brand image. Oversees the formulation and monitoring of branding concepts and applications to ensure that branding or equivalent
reinforces organizations’ requirements and desired image. Requires expert knowledge within the all creative areas. Oversees experience

the creation and implementation of plans for introduction of new product lines. May explore new technologies to deliver
innovative, user friendly, interface design solutions across multiple platforms. May determine systems and hardware
requirements within the organization to accomplish business objectives. Establishes creative standards.
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1320  Copywriter - Entry Bachelor < 1year < 2 years
Requires a basic knowledge of company products, services, and marketing strategies. Applies standard principles, Degree in
theories and concepts in copywriting. Assist with the planning, researching and preparing written copy content for a  English,
variety of marketing applications and programs. These programs may include internet web pages, media advertising Journalism
pieces, marketing collateral, promotional literature, articles, internal/external publications and other assigned projects. or equivalent
May contact both internal and external sources to develop copy content. Requires working knowledge of the business experience
practices and procedures that are generally obtained on the job. Works with written as well as verbal direction.
Guidance is readily available from other team members or management. Consults with team leaders and or
management to develop schedules, milestones, and priorities. Entry-level position into job family. Excludes trainees
without required academic preparation.
1321  Copywriter — Intermediate Bachelor 2+ years 3+ years
Requires working knowledge of company products, services, marketing strategies and company editorial Degree in
standards/practices. Position uses a wide application of principles, theories, concepts and draws on previous experience to  English,
determine a course of action. Strong marketing knowledge and writing ability. Participates in planning, researching and Journalism
preparing written copy content for a variety of standard marketing applications and programs such as internet web or equivalent
pages, media advertising pieces, marketing collateral, promotional literature, articles, internal/external publications, experience
and other assigned projects. Contacts internal and external sources to develop copy content.
1322  Copywriter - Career Bachelor 3+ years 5+ years
Requires thorough knowledge of company products, services, marketing strategies and company editorial Degree in
standards/practices. Thorough marketing knowledge and writing ability. Plans for the effective development and English,
implementation of long term projects. Researches and prepares written copy content for a variety of complex Journalism
marketing applications and programs such as internet web pages, direct mail, print ads, media advertising pieces, or equivalent
marketing collateral, promotional literature, articles, internal/external publications, and other assigned projects. experience
Contacts internal and external sources to develop copy content.
INDIVIDUAL CONTRIBUTOR/FUNCTIONAL MANAGER (No responsibility for staff management)
1323  Copywriter — Senior/Expert Bachelor 5+ years 7+ years
Requires advanced knowledge of company products, services, marketing strategies and company editorial Degree in
standards/practices. Applies advanced knowledge, principles, theories, concepts, and writing ability. Defines the English,
development of new principles and concepts. Forecasts future internal and external needs to develop copy content for a  Journalism
wide variety of diverse and complex marketing applications and programs such as high end collateral, audio, video or equivalent
scripting, annual reports, senior level executive presentations and speeches.. Decisions have a profound impact on the experience

total organization. Work involves latitude for decision-making and priority setting. Is assigned long-range projects and
reviewed through achievement of objectives according to pre-defined goals.
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JOB FAMILY: CREATIVE — MEDIA (continued)
Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1324  Copywriter - Consultant Bachelor 9+ years 11+ years
Normally the Highest Level Individual Contributor without staff management responsibilities. May have functional Degree in
management responsibilities. Requires expert knowledge of company products, services, marketing strategies and English,
company editorial standards/practices. Applies expert knowledge, principles, theories, concepts, and writing ability. Journalism
Integrate critical information from many diverse areas, with extensive theoretical practical and industry knowledge. or Master
Forecasts and advises management on the future internal and external needs to develop copy content for a wide Degree
variety of complex marketing applications and programs. Applies and/or develops highly advanced principles and or equivalent
concepts. Recognized by internal and external associates for high-level expertise. Represents the company point-of- experience
view in high-level presentations. Work prioritization and decisions are critical to the overall success of all aspects and
phases of the organization. Work involves broad latitude for decision-making and review of actions through goal
attainment.
1330  Copy Editor - Entry Bachelor < 1year < 2 years
Edits, proofreads and writes standard company marketing documents. Reviews documents to establish that company Degree in
marketing standards are met. Applies standard principles, theories and concepts in copyediting. Requires basic English,
knowledge of marketing and advertising media including print, audio, internet, video etc. Provides review and edit of Journalism
written copy, articles, web content, marketing collateral, internal/external publications and the like for content or equivalent
accuracy, style, grammar, spelling, and syntax punctuation. Conducts assigned research and authenticity verification. experience
Works with internal and external sources to develop copy content. Guidance is readily available from other team
members or management. Consults with team leaders and or management to develop schedules, milestones, and
priorities. Entry-level position into job family. Requires basic marketing knowledge with high-quality writing ability and
editorial skills. Excludes trainees without required academic preparation.
1331  Copy Editor - Intermediate Bachelor 2+ years 3+ years
Requires marketing knowledge with excellent writing ability and editorial skills. Working knowledge of marketing and Degree in
advertising media including print, audio, Internet, video, etc. Position uses a wide application of principles, theories, concepts English,
and draws on previous experience to determine a course of action. Thorough knowledge of company editorial Journalism
standards/practices. Reviews and edits written copy, articles, web content, marketing collateral, internal/external or equivalent
publications, and the like for content, accuracy, style, grammar, punctuation, spelling and syntax. Researches and experience
verifies authenticity. May participate in assigning projects to internal/external resources/vendors and track progress.
May participate in coordination of layout, artwork, and progress thru production.
1332  Copy Editor - Career Bachelor 3+ years 5+ years
Requires thorough marketing knowledge with excellent writing ability and editorial skills. Experienced knowledge of a variety Degree in
of marketing and advertising media including print, audio, Internet, video, etc. Strong knowledge of company editorial English,
standards/practices. Reviews and edits a variety of written copy, articles, web content, marketing content, marketing Journalism
collateral, marketing collateral, internal/external publications, and the like for content, accuracy, style, grammar, or equivalent
punctuation, spelling and syntax. Researches and verifies authenticity. May assist in assigning projects to experience

internal/external resources/vendors and track progress. May assist in coordination of layout, artwork, and progress thru
production.
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1333  Copy Editor - Senior/Expert Bachelor 5+ years 7+ years
Applies advanced knowledge, principles, company editorial standards/practices, theories, concepts, writing ability and Degree in
editorial skills. Develops and recommends copy standards. Defines the development of new principles and concepts. English,
Forecasts future internal and external needs to edit copy content for a wide variety of complex marketing applications Journalism
and programs. Decisions have a profound impact on the total organization. Work involves latitude for decision-making or equivalent
and priority setting. Is assigned long-range projects and reviewed through achievement of objectives according to pre- experience
defined goals. Assigns projects to internal/external resources/vendors and track progress.
1334  Copy Editor - Consultant Bachelor 9+ years 11+ years
Normally the Highest Level Individual Contributor without staff management responsibilities. May have functional Degree in
management responsibilities. Applies expert knowledge, principles, theories, concepts, company editorial English,
standards/practices, writing ability and editorial skills. Applies expert knowledge and the ability to integrate critical Journalism
information from many diverse areas. Requires extensive theoretical practical and industry knowledge. Forecasts and or Master
advises management on the future internal and external needs to develop copy content for a wide variety of complex Degree
marketing applications and programs. Applies and/or develops highly advanced principles and concepts. Recognized or equivalent
by internal and external associates for high-level expertise. Demonstrates superior presentation skills. Represents the experience
company point-of-view in high-level presentations. Work prioritization and decisions are critical to the overall success
of all aspects and phases of the organization. Work involves broad latitude for decision-making and review of actions
through goal attainment.
1337 Copy Manager A — First Level Bachelor 5 + years 7 + years
Manages the copywriting function e.g. assigning projects, reviewing/ editing/ approving all written copy. Requires Degree in
expert knowledge of company products, services, marketing strategies and company editorial standards/practices. English,
Requires expert knowledge of principles, theories and concepts of writing and the ability to integrate critical Journalism
information from many diverse areas required. Possesses extensive theoretical practical and industry knowledge. or Master
Manages the forecasting of internal and external needs to develop copy content for a wide variety of complex Degree
marketing applications and programs. Oversees copy to be used whether written internally or by an outside vendor. or equivalent
Establishes and maintains quality assurance standards and procedures for all written material. Responsible for experience

scheduling all jobs into production schedule. Maintaining records of copies for jobs on the production schedule. Applies
advanced copywriting and editing skills. Requires advanced knowledge of databases, word processing and
spreadsheets. Excellent attention to detail, organization and analytical skills are required. Ability to manage multiple
projects simultaneously, prioritizing work and problem solving. Monitors budget performance.
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Typical
Incumbent

Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1340 Media Production Traffic Coordinator - Entry Associate < 1year < 2 years

Requires basic knowledge of capabilities and requirements of internal departments, outside vendors of media (print, Degree or

voice, video), agencies, freelance contractors and the like. Facilitates the tracking and coordinating of the production of equivalent

print, art, graphics design, copy, etc. Works with internal staff support and outside vendor/free lance contractors. Is experience

assigned specific projects by management staff. Requires working knowledge of the business practices and procedures

that are generally obtained on the job. Works with written as well as verbal direction. Uses standard instruction,

written manuals and documents. Applies standard principles, theories and concepts. Guidance is readily available

from other team members or management. Makes choices on work prioritization with some assistance. Entry-level

position into job family.
1341  Media Production Traffic Coordinator - Intermediate Associate 2+ years 3+ years

Requires working knowledge of capabilities and requirements or internal departments and outside vendors of media (print, Degree

voice, video), agencies, freelance contractors and the like. Participates in tracking and coordinating production of or equivalent

print, art, graphics design, copy, etc. involving internal staff support and outside vendors/free lance contractors. experience

Participates in developing and monitoring production scheduling and time-lines. Participates in determining priorities to

meet established deadlines.
1342  Media Production Traffic Coordinator - Career Associate 3+ years 5+ years

Requires thorough knowledge of capabilities and requirements or internal departments and outside vendors of media (print, Degree

voice, video), agencies, freelance contractors and the like. Tracks and coordinates production of print, art, graphics or equivalent

design, copy, etc. Involving internal staff support and outside vendors/free lance contractors. Assist in developing and experience

monitoring production scheduling and time-lines. Assists in determining priorities to meet established deadlines.
1343  Media Production Traffic Coordinator - Senior/Expert Associate 5+ years 7+ years

Requires advanced knowledge of other major areas and the skill to integrate and communicate that information. Degree

Determines priorities to meet established deadlines. Tracks complete media production assignments. Coordinates or equivalent

major outside vendor contributions. Decisions have a major impact on the total organization. Work involves latitude for experience

decision-making and priority setting. Is assigned long-range projects and reviewed through achievement of objectives
according to pre-defined goals.
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1344  Media Production Traffic Coordinator - Consultant Associate 7+ years 9+ years
Normally the Highest Level Individual Contributor without staff management responsibilities. May have functional Degree or
management responsibilities. Establishes effective media vendor relationships to ensure quality services and equivalent
responsiveness. Negotiates on behalf of the company to obtain the most cost effective pricing and services. experience
Researches and recommends new media opportunities for incorporation into marketing plans. Applies professional
expertise, knowledge, principles, concepts, methodologies, and company standards/practices. Requires expert
knowledge of other major areas and the skill to integrate and communicate that information. Requires expert
negotiation skills. Recognized by internal and external associates for high-level expertise. Work prioritization and
decisions are critical to the overall success of all aspects and phases of the organization. Work involves broad latitude
for decision-making and review of actions through goal attainment.
ORGANIZATIONAL MANAGER/DIRECTOR (Responsible for management of subordinate level staff)
1357  Print Media Manager A — First Level Bachelor 4+ years 6+ years
First Level Full Management Responsibility. Requires advanced knowledge of print advertising industry, including Degree 3+ years
magazine, newspaper, direct mail and similar print/publishing media applications. Establishes and implements control or Master
of agency-of-record (AOR) relationships and buying responsibility. Negotiates printing and paper rates. Coordinates Degree
with publishers as needed. Reviews print schedules. Monitors budget performance. or equivalent
experience
1358  Print Media Manager B — Second Level Bachelor 6+ years 8+ years
Second Level Full Management Responsibilities. Normally directs and manages thru First Level (A) Management Degree 5+ years
positions. Typically reports to a Senior Marketing Executive (9XXX level job). Requires expert knowledge of print or Master
advertising industry. Provides technical expertise to subordinate level managers. Oversees agency-of-record (AOR) Degree
relationships, buying responsibilities and vendor negotiations. Directs execution of purchases to ensure that costs are or equivalent
optimized and consistent with budget performance. Determines priorities to meet print schedules. experience
1367 Broadcast Media Manager A — First Level Bachelor 4+ years 6+ years
First Level Full Management Responsibilities. Requires advanced knowledge of broadcast media, advertising industry, Degree 3+ years
including network, cable, syndicate, spot and radio media applications. Establishes and implements agency or Master
relationships and buying responsibilities. Negotiates placement rates. Coordinates with media vendors as needed. Degree
Reviews placement schedules. Monitors agency-of-record (AOR) for performance. Recommends long and short term or equivalent
strategies to maximize broadcast investments. Monitors budget and programming performance. experience
1368 Broadcast Media Manager B — Second Level Bachelor 6+ years 8+ years
Second Level Full Management Responsibilities. Normally directs and manages thru First Level (A) Management Degree 5+ years
positions. Typically reports to a Senior Marketing Executive (9XXX level job). Requires expert knowledge of or Master
broadcasting media. Oversees agency relationships and buying responsibilities. Oversees vendor negotiation Degree
placement rates. Establishes placement schedules. Oversees agency-of-record (AOR) for performance. Establishes or equivalent
long and short-term strategies to maximize broadcast investments. Directs agencies in execution of broadcast experience

purchases to ensure that costs are optimized and consistent with budget and programming guidelines.
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Typical
Incumbent

Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1372  Media Buyer — Career Associate 3+ years 5+ years

Reviews media content requirements to identify possible media venders, based on vender capabilities for print, voice, Degree or

video, direct mail, catalog and/or internet applications. Researches and qualifies potential venders for suitability. equivalent

Collects and analyzes rate information. Prepares and presents media recommendations to management. Participates in  experience

vender selection process. Negotiates with vender sales representatives for the purchase, placement and scheduling of

media time/space. Reviews placement to ensure that it meets specifications.
1377  Media Services Manager/Director A Bachelor 8+ years 10+ years

First Level Full Management Responsibility. Requires expert knowledge of media industry trends and opportunities to  Degree 7+ years

ensure a maximum return on media costs. Seeks, identifies and proposes strategic opportunities to improve cost or Master

effectiveness of media plans. Reviews new media opportunities for incorporation in marketing plans. May report to Degree

second level of advertising or marketing communications management or senior marketing executive. Directs and or equivalent

manages active relationship with agencies-of-record (AOR) to ensure that agency media contacts receive proper experience

marketing direction. Provides liaison and reviews media plans to ensure they reflect brand/product/service marketing

strategies and advertising objectives. Supports corporate goals and strategies for network, cable, syndication, spot,

print, radio, internet and similar opportunities. Develops budgets with marketing management.
1378 Media Services Manager/Director B Bachelor 10+ years 12+ years

Second Level Full Management Responsibilities. Normally directs and manages thru First Level (A) Management Degree 9+ years

positions. Typically reports to a Senior Marketing Executive (9XXX level job). Requires extensive knowledge of media or Master

utilization and placement to ensure a maximum return on media costs. Develops, coordinates and executes media Degree

commitments. Investigates, develops and implements new/interactive media opportunities. Understanding of domestic or equivalent

and global aspects of media placement may be required. Plans, organizes, directs and coordinates with agencies-of experience

record (AOR) in the formulation of long-term buying strategies for network, cable, syndication, spot, print, radio,
internet and similar opportunities. Advise management on relevancy and practicality of recommended media
strategies, tactics and recommended alternatives. Ensure proper staffing levels and budget performance. Develops
long-term budgets with marketing management. May report to third level of advertising or marketing communications
management or senior marketing executive.



FUNCTION: MARKETING COMMUNICATIONS

JOB FAMILY: CREATIVE — MANAGEMENT

western { :
"'. ! \
management -

Y.\
group N g

Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
ORGANIZATIONAL MANAGER/DIRECTOR (Responsible for management of subordinate level staff)
1387 Internal Advertising Manager/Director A Bachelor 7+ years 10+ years
First Level Full Management Responsibility. May report to second level of advertising or marketing communications Degree
management or Senior Marketing Executive. Requires expert knowledge within the advertising function and the ability or equivalent
to integrate and coordinate internal and external resources. Requires extensive media and advertising knowledge. experience
Applies and/or develops advanced concepts. Provides input to senior managers in developing and establishing
advertising policies. Plans, organizes, directs and controls activities and staff in the preparation of advertising, sales
promotion materials and associated publicity involved in marketing company products to meet marketing objectives.
May select and coordinate activities and support from external resources, advertising agencies and media placement
organizations. Evaluates effectiveness of advertising programs.
1388 Internal Advertising Manager/Director B Bachelor 10+ years 12+ years
Second Level Full Management Responsibilities. Normally directs and manages thru First Level (A) Management Degree
positions. Typically reports to a Senior Marketing Executive (9XXX level job). Normally directs and manages thru First or equivalent
Level (A) Management positions. Typically reports to a Senior Marketing Executive (9XXX level job). Requires extensive experience

knowledge of all aspects of advertising, including creative media, production and related functions. Plans, directs and
controls the activities of staff to maximize advertising resources. Provides guidance to executive management on
advertising plans, programs, placement, design, development and related matters. Reviews effectiveness of
advertising efforts. Responsible for the development and progress of budget and resources. Coordinates review and
selection of agencies-of-record (AOR). Typically reports to senior advertising or senior marketing executive.

JOB FAMILY: CREATIVE — PHOTOGRAPHY

The Creative — Photography job family may exist in either a company internal agency or an outside/external agency environment. Report outside/external agency employees to
Organization Code “4”.

Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
INDIVIDUAL CONTRIBUTOR/FUNCTIONAL MANAGER (No responsibility for staff management)
1402 Photo Studio Coordinator High School 1+ year 2+ years
Coordinates all digital and traditional photographs and artwork. Generates work schedules and calendar of events. Diploma or
Provides support to the supervisor in the daily operations of the studio, production and event management. Maintains equivalent
existing organizational system. Typically a non-exempt position. experience.
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1412 Photographer Associate 2+ years 4+ years
Produces and preserves photographic images of people, places, events or products using digital and/or film media. Degree or
Selects and presents subject to achieve desired effect, with attention to lighting, background and style. Prepares equivalent
subject and equipment, utilizing a variety of photographic equipment including lenses, lighting, filters, etc. Applies experience.
techniques necessary to produce photos for use in various media, advertising, catalogs, presentations, etc. Uses
photo software to modify and create images meeting defined style requirements. Experience in advertisement and/or
catalog photography and photo editing.
1413  Photographer — Senior Associate 4 + years 6 + years
Produces and preserves photographic images of people, places, events or products using digital and/or film media. Degree or
Directs photo shoots and determines visuals. Ensures unity of message among all brand photographs. Coordinates with  equivalent
other creative and advertising staff to determine shoot objectives. Provides expert guidance on capabilities and means experience
to optimize photo opportunities. Plans the composition of the photograph. Analyzes subject material, selects
equipment, lighting, angle and background. Selects and presents subject to achieve desired effect, with attention to
lighting, background and style. Chooses and utilizes a wide variety of photographic equipment including lenses,
lighting, filters, etc. .Applies techniques necessary to produce photos for use in various media, advertising, catalogs,
presentations, etc. Uses photo software to modify and create images meeting defined style requirements. Edits and
enhances images; may modify existing techniques and processes; applies special effects and color correction as
needed. Experience in advertisement and/or catalog photography and photo editing.
1416 Photo Studio Supervisor Associate 4+ years 6+ years
Supervises the daily operations of the studio, production and photo event management. Manages the studio floor and Degree or
schedules activities and staff to meet client services for production. Strengthens the studio’s customer base. Ensures a equivalent
satisfying process and product for catalog clients. Establishes and monitors quality control. Trains and develops studio  experience.

associates into an effective, support team and manages employee performance to achieve sales goals. Typically an
exempt position. Software programs used in studio. Strong interpersonal skills.
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FUNCTIONAL DUTIES AND RESPONSIBILITIES: Prepares, produces, and monitors the development, production and distribution of product catalogs and direct mail literature.
Provides accountability for the production, scheduling of layouts, typesetting, photographic requirements, and design of catalogs. Develops a consistent aesthetic and presentation
style to be applied to catalogs and direct mail. Delivers and executes analysis
and circulation plans that increase revenue and profitability.

The CATALOG — DIRECT MAIL job family may exist in either a company internal agency or an outside/external agency environment. Report outside/external agency employees to
Organizational Code “4”

Typical
Incumbent

Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1421  Catalog Production Coordinator — Intermediate Associate 1+ year 2+ years

Assists in coordinating the following: layout, typesetting, design and production, creates production timelines including Degree or

copy/art deadlines, creates ad spec sheets, checks all incoming ad materials for adherence to ad specs, prepares equivalent

catalog files for print, creates outreach flyer template, general signage template and specific ticket price/policy signage, experience.

scans, formats and touch-up program/editorial images. Typically a non-exempt position. Excellent verbal and written

communication skills. Strong time-management and organizational skills.
1422 Catalog/Production Coordinator — Career Bachelor 3+ years 8+ years

Responsible for selling consumer products through a company’s catalog or direct mail channel. Ensures that the Degree or

company’s catalog and direct mail materials merchandise the right products at the right price to maximize sales Master Degree

revenue. Accountable to meet unit and/or revenue sales objectives. Coordinates closely with call center operations to or equivalent

ensure customer satisfaction. experience.
1423  Catalog Production Coordinator - Senior/Expert Bachelor 5+ years 7+ years

Responsible for coordinating catalog/direct mail materials production and scheduling. Coordinates the following: Degree

layout, typesetting, design and production, creates production timelines including copy/art deadlines, creates ad spec or Master

sheets, checks all incoming ad materials for adherence to ad specs, prepares catalog files for print, creates outreach Degree

flyer template, general signage template and specific ticket price/policy signage, scans, formats and touch-up or equivalent

program/editorial images. Ensures that the company’s catalog and direct mail materials merchandise the right products experience

at the right price to maximize sales revenue. Accountable to meet unit and/or revenue sales objectives. Interfaces
closely with call center operations to ensure customer satisfaction. Requires expert knowledge of corporate catalog
production. Applies advanced principles and concepts. May require considerable working knowledge of other major areas
and the skill to integrate and communicate that information. Work involves latitude for decision-making and priority
setting.
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1427 Catalog Production Manager Bachelor 5+ years 6+ years
Responsible for total catalog production and scheduling including: scheduling, planning, staging and art directing photo Degree or
shoots; ordering and monitoring paper; coordinating with press including ink-jet messages, layout, blue lines, print equivalent
quantities, press color checks, etc.; layout design and implementation including covers, copywriting, proofing, etc.; experience.
communicating with merchandising department; pagination based on historical sales analysis; traffic all images and
color proofs; postage estimates; coordinate with outside venders for paper, photography, separations, mail houses,
printers, etc.; create ads and marketing materials for retail, web, etc.; web design and updates. Typically an exempt
position. Proficient with software i.e. lllustrator, Photoshop, etc. Copywriting, graphics design and catalog imaging
experience. Knowledge of the catalog business.
INDIVIDUAL CONTRIBUTOR/FUNCTIONAL MANAGER (No responsibility for staff management)
1437 Catalog Planning Manager Bachelor 5+ years 6+ years
Provides strategic and logistical leadership for the development, planning and ongoing management of all catalogs. Degree or
Develops catalogs for current customers and develops new customer base. Selects products for catalogs for maximum equivalent
sales volume, reviews product performance for deletions and additions. Works with venders to insure strong vender experience.
relations and customer satisfaction from venders. Analyzes sales/catalog distribution ratios/develop and maintain
critical numbers and sales reports. Ability to plan, develop and monitor all phases of catalog production and printing.
1447 Head, Catalog Production Bachelor 6+ years 8+ years
Provides supervision for layout, typesetting, design and production. Creates production timeline including copy/art Degree or
deadlines, creation of ad/spec, preparation of catalog files for print, outreach flyer template, general signage template equivalent
and specific ticket price/policy, scanning, formatting, and touching up program/editorial images. Ensures all deadlines experience.
are met. Monitors tracking and be accountable for account status and project progress, deliverables, quality assurance
and customer service. Understanding of catalog enablement and knowledge of catalog database. Excellent time-
management, multi-tasking, problem solving and organizational skills.
1451  Circulation Planning Analyst — Intermediate Associate 1+ year 2+ years
Provides development and testing of catalog circulation tactics to carry out customer acquisition and retention Degree or
strategies. Develops initial sales and marketing reporting using various software applications; develops various direct Bachelor
marketing analyses potentially including lifetime value, customer segmentation and product analysis. Very-good Degree or
analytical ability with knowledge of data analysis and extraction techniques. Strong detail orientation. Exceptional equivalent
verbal and written communication skills. Strong time-management and organizational skills. experience.
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
1452 Circulation Planning Analyst-Career Bachelor 3+ years 4+ years
Develops and tests catalog circulation tactics to carry out customer acquisition and retention strategies. Develops sales Degree or
and marketing reporting using various software applications; develops various direct marketing analyses potentially equivalent
including lifetime value, customer segmentation and product analysis. Strong analytical ability with knowledge of data experience.
analysis and extraction techniques. Excellent communication skills. Very strong detail orientation.
1453  Circulation Planning Analyst-Senior Bachelor 4+ years 6+ years
Develops segmentation strategies and initiatives that drive the catalog direct marketing. Develops, tests and Degree or
implements other printed material and mailing campaign strategies. Develops goals and plans for new customer equivalent
acquisition, retention, and reactivation marketing. Oversees list management process and brokerage, merge/purge, experience.
house prospects and international mailings. Develops reporting on file attrition, retention and acquisition measurement.
Develops and presents reports on prospect lists and segments performance. Works closely with merchants to
determine target segments and increase mailing efficiency. Monitors performance of all circulation strategies and
makes appropriate recommendations. Creates, prepares and presents circulation analysis and reports as required. Must
be self-directed and detail oriented. Excellent communication and project management skills.
1457  Circulation Manager Master Degree 7+ years 10+ years
Delivers and executes marketing and circulation plans that increase revenue and profitability. Analyzes circulation data or equivalent
and customer trends to determine strategies needed to improve circulation and increase business. Management of experience.
venders and catalog customer relationships. Provides complete financial responsibility for campaigns; prepares
marketing budgets for house file and prospect circulation, new business development, list management and
merge/purge processing. Track spending vs. budget and results vs. target. Provides pre and post analysis of all direct
campaigns. Typically an exempt position. Knowledge of statistical modeling for circulation and direct mail. Advanced
statistical skills. Excellent communication skills.
1487  Catalog/Direct Mail Channel Marketing Manager Bachelor 7+ years 12+ years
First Level Full Management Responsibility. Directs a team that is responsible for selling consumer products through a Degree or
company’s catalog or direct mail channels. Ensures that the company’s catalog and direct mail materials merchandise Mater Degree
the right products and the right price to maximize sales revenue. Accountable to meet unit and/or revenue sales or equivalent
objectives. Coordinates closely with call center operations to ensure customer satisfaction. experience.
1488 Catalog/Direct Mail Channel Marketing Director Bachelor 10+ years 15+ years
Second Level Full Management Responsibilities. Normally directs and manages thru First Level (A) Management Degree or

positions. Typically reports to a Senior Marketing Executive (9XXX level job). Plans and directs an organization that is
responsible for selling consumer products through a company’s catalog or direct mail channel. Develops strategies to
ensure that the company’s catalog and direct mail materials merchandise the right products at the right price to
maximize sales revenue. Accountable to meet unit and/or revenue sales objectives for the company’s catalog or direct
mail channel. Coordinates closely with call center operations to ensure customer satisfaction.

Master Degree
or equivalent
experience.
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The ACCOUNT SERVICES job family may exist in either a company internal agency or an outside/external agency environment. Report outside/external agency employees to
Organizational Code “4”

Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
INDIVIDUAL CONTRIBUTOR/FUNCTIONAL MANAGER (No responsibility for staff management)
1702 Account Executive Bachelor 3+ years 5+ years
Provides day-to-day coordination and liaison with clients to ensure timely and responsive completion of ad campaigns Degree or
and projects. Acts as contact and resource between the agency and the client. Reviews and monitors progress to meet equivalent
delivery expectations. Aids client in developing advertising strategy involving product launch, print, voice, video, direct experience.
mail, catalog, internet and other advertising channels. Responsible for maintaining existing business and development
of new business.
1703  Account Manager/Senior Executive Bachelor 5+ years 8+ years
Plans, coordinates, directs and implements major advertising programs, promotions, campaigns and projects. May Degree or
assist Account Sales efforts by providing technical support to the Sales Force as needed. Participates and actively equivalent
contributes to needs assessment, goal determination, tactical and strategic concept development. Develops media experience.
recommendations involving media identification and selection, timing and placement. Evaluates budgetary
considerations. Ensures the timely implementation of campaign strategies; reviewing, adjusting and redirecting
activities and resources as needed. May provide work leadership/supervision to Account Executives.
1711  Account Director Bachelor 10+ years 15+ years
Manages the client relationship. Responsible for the development and delivery of presentations and pitches to existing Degree or
and potential clients. Assists the Account Sales efforts by providing technical support to the Sales Force. Manages equivalent
activities of Account Manager and Account Executives. Serves as the primary contact between agency and client, for experience.

resolving support, services, schedule, timing, budgetary, conceptual issues and the like. Plans, coordinates, directs and
implements major advertising programs, promotions, campaigns and projects. May assist Account Sales efforts by
providing technical support to the Sales Force as needed. Participates and actively contributes to needs assessment,
goal determination, tactical and strategic concept development. Develops media recommendations involving media
identification and selection, timing and placement. Evaluates budgetary considerations. Ensures the timely
implementation of campaign strategies; reviewing, adjusting and redirecting activities and resources as needed.
Demonstrates superior communication skills, involving advanced negotiation and liaison capabilities. Background often
includes multi-industry exposure and experience.
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JOB FAMILY: GENERALIST - PUBLIC RELATIONS -

FUNCTIONAL DUTIES AND RESPONSIBILITIES: (Normally involved in a single function or specialty, or a combination of defined functions/specialties.)

Develops, coordinates, implements and/or administers public relations programs, directed primarily toward the news/communications media and secondarily to industry,
stockholders and/or employees. Develops, implements and administers policies responsive to organizational strategies and objectives. Reviews material intended for public release
to ensure that it represents the best interests of the company, customer base, stockholders and employees and is consistent with established company public relations objectives
and policies. Plans, prepares and disseminates information (e.g. press releases). Individuals act as internal experts, consultants and program/project managers and represent the
organization to external groups, trade associations, agencies, customers, stockholders and venders. May coordinate corporate sponsorship, promotional events (e.g. corporate
branded/sponsored sports events) and contribution programs.

Typical
Incumbent
Job Minimum Minimum Experience
Code _ Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
INDIVIDUAL CONTRIBUTOR/FUNCTIONAL MANAGER (No responsibility for staff management)
2000  Public Relations Specialist - Entry Bachelor Degree < 1year < 3 years
Requires a working knowledge of business practice and procedures which is generally obtained on the job. Applies or equivalent
standard principles, theories and concepts. Plans and schedules the daily tasks to be performed by the position. experience
Makes choices on work prioritization with some assistance. Uses standard instructions, written manuals and
documents.
2001 Public Relations Specialist - Intermediate Bachelor Degree 3+ years 5+ years
Requires thorough knowledge of business practice and procedures in order to perform non-repetitive, analytical work. or Master Degree 2+ years
Position uses a wide application of principles, theories, concepts and draws on previous experience to determine a or equivalent
course of action. Participates in planning and scheduling to establish deadlines and ensure the timely completion experience
of several independent tasks and short-term projects. May organize and schedule group tasks. Multiple
tasks/projects are assigned and reviewed generally only upon completion.
2002  Public Relations Specialist - Career Bachelor Degree 5+ years 7+ years
Requires advanced knowledge of the principles and practices within public relations field or recognized body of formal or Master Degree 4+ years
knowledge. This includes knowledge required for complex problems, new project and system development, strategic or equivalent
analysis, etc. Plans for the effective development and implementation of longer-term projects. Requires work experience
prioritization, forecasting, scheduling and coordinating resources within assigned projects. Major projects are
reviewed in terms of achieving goals, generally over an extended period of time.
2003  Public Relations Specialist - Senior/Expert Bachelor Degree 7+ years 9+ years
Requires advanced knowledge of public relations field. Applies advanced principles, theories and concepts. Contributes or Master Degree 6+ years

to the development of new principles and concepts. May require considerable working knowledge of other major areas
and the skill to integrate and communicate that information. Projects or forecasts future internal or external needs
and their impact on strategic planning objectives and strategies for the organization. Decisions have a profound
impact on the total organization. Work involves latitude for decision-making and priority setting. Is assigned long-
range projects and reviewed through achievement of objectives according to pre-defined goals.

or equivalent
experience
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Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
2004  Public Relations Specialist - Consultant Bachelor Degree 9+ years 12+ years
Normally the Highest Level Individual Contributor without staff management responsibilities. May have functional or Master Degree 8+ years
management responsibilities. Requires expert knowledge in several professional or industry fields and the ability to or equivalent
integrate critical information from many diverse areas. Requires extensive theoretical, practical and industry knowledge. experience
Applies and/or develops highly advanced principles and concepts. Recognized by internal and external associates for high
level expertise. Demonstrates superior presentation skills. Represents the company point-of-view in high level
presentations of an external and internal nature. Conducts long-term planning to determine the future direction of
the organization. Forecasts business opportunities and internal responses to ensure continued growth and success
of the organization. Work prioritization and decisions are critical to the overall success of all aspects and phases of
the organization. Work involves a broad latitude for decision-making and review of actions through goal attainment.
JOB FAMILIES: PRESS RELATIONS & COMMUNITY AFFAIRS/CONTRIBUTIONS
Typical
Incumbent
Job Minimum Minimum Experience
Code Typical Knowledge, Skills, Activities & Responsibilities Education Experience Level
ORGANIZATIONAL MANAGER/DIRECTOR (Responsible for management of subordinate level staff)
2050 Press Release Manager Bachelor 6+ years 10+ years
Requires advanced knowledge of public relations field, with detailed applications in press relations and liaison. Provides Degree 5+ years
research, preparation, editing of materials for external and internal dissemination including press releases, internal or Master
communications, internet communications content, and similar channels of communications. Develops and maintains Degree
external press contacts to ensure placement of press releases on company activities. or equivalent
experience
2067  Community Affairs/Contributions Manager/Director A Bachelor 3+ years 5+ years
First level Full Management Responsibility. Advanced knowledge of corporate giving programs/sponsorship and non-profit Degree or
organization activities and operations. Establishes and maintains relationships with community development and non- equivalent
profit organizations. Administers corporate contributions and grants programs. Reviews donation and grant programs experience

for adheren